Department of Business Administration Courses – ECTS Credits

Click on the name of the course from the table below to see the informations of any course like mission, learning outcomes, context, evaluation and ECTS.

.

	Kodu
	Ders Adı
	AKTS
	D+U+L
	Z/S
	Dili

	Güz Dönemi

	511201007
	Management And Organization In Business
	6
	3-0-3
	Elective
	Turkish

	511201004
	Marketing Strategies
	6
	3-0-3
	Elective
	Turkish

	511201006
	Accounting Theories And Practices
	6
	3-0-3
	Elective
	Turkish

	511201011
	Information Systems
	6
	3-0-3
	Elective
	Turkish

	511201002
	Financial Techniques
	6
	3-0-3
	Elective
	Turkish

	511201018
	Decision Making Methods Techniques in business
	6
	3-0-3
	Elective
	Turkish

	511201019
	Decision Making Methods Techniques İn Business
	6
	3-0-3
	Elective
	Turkish

	511201020
	Quantitative Analysis Techniques 1
	6
	3-0-3
	Elective
	Turkish

	511201049
	Research Methods in Social Science
	6
	3-0-3
	Elective
	Turkish

	511203006
	Auditing
	6
	3-0-3
	Elective
	Turkish

	511203015
	Bankıng And Fınancıal Instıtutıons
	6
	3-0-3
	Elective
	Turkish

	511203019
	Game Theory
	6
	3-0-3
	Elective
	Turkish

	511203022
	Retailing
	6
	3-0-3
	Elective
	Turkish

	511203023
	Quantitative methods research
	6
	3-0-3
	Elective
	Turkish

	511302701
	Masther Thesis 
	25
	0-1-0
	Compulsory
	Turkish

	511301900
	Specialty Fıeld Course (A+B+C…)
	5
	3-0-0
	Compulsory
	Turkish

	Güz Dönemi Toplamı :
	30
	
	
	

	Bahar Dönemi

	511202032
	International Trade And Business Management
	6
	3-0-3
	Elective
	Turkish

	511202035
	Rısk Management In Fınancıal Instıtutıons
	6
	3-0-3
	Elective
	Turkish

	511202036
	Strategic Human Resources Management

	6
	3-0-3
	Elective
	Turkish

	511202039
	Contemporary Issues In Accountıng
	6
	3-0-3
	Elective
	Turkish

	511202040
	Financial Econometrics
	6
	3-0-3
	Elective
	Turkish

	511202028
	Accounting And Finance Seminars
	6
	0-3-3
	Compulsory
	Turkish

	511202030
	Quantitative Methods Research
	6
	0-3-3
	Compulsory
	Turkish

	511204007
	Accounting Practices (Term Project)
	30
	0-2-0
	Compulsory
	Turkish

	511204014
	Statistical Analysis Practices(Semester Project)
	30
	0-2-0
	Compulsory
	Turkish

	Bahar Dönemi Toplamı :
	30
	
	
	

	YIL TOPLAMI :
	60
	
	
	


	Güz Dönemi

	511201021
	Knowledge Of Business
	6
	3-0-3
	Compulsory
	Turkish

	511201022
	Busıness Law-I
	6
	3-0-3
	Compulsory
	Turkish

	511201023
	Basic Statistics
	6
	3-0-3
	Compulsory
	Turkish

	Bahar Dönemi

	511202045
	Busıness Law-Iı
	6
	2-0-2
	Compulsory
	Turkish


	Kodu
	Ders Adı
	AKTS
	D+U+L
	Z/S
	Dili

	Güz Dönemi

	511201030
	Consumer Behavior

	6
	3-0-3
	Elective
	Turkish

	511201033
	Relationship Marketing
	6
	3-0-3
	Elective
	Turkish

	511201052
	Marketing and Society
	6
	3-0-3
	Elective
	Turkish

	511201053
	Culture and Marketing
	6
	3-0-3
	Elective
	Turkish

	511201034
	Industrial Marketing
	6
	3-0-3
	Elective
	Turkish

	511201031
	Retailing

	6
	3-0-3
	Elective
	Turkish

	511201038
	Marketing Ethics
	6
	3-0-3
	Elective
	Turkish

	511201037
	Marketing Logistics
	6
	3-0-3
	Elective
	Turkish

	511201041
	Trademark (Brand) Law
	6
	3-0-3
	Elective
	Turkish

	511201043
	Marketing Studies (Term Project)
	30
	0-2-0
	Zorunlu
	Turkish

	511302701
	Masther Thesis
	25
	0-1-0
	Compulsory
	Turkish

	511301900
	Specialty Fıeld Course (A+B+C…)
	5
	3-0-0
	Compulsory
	Turkish

	Güz Dönemi Toplamı :
	30
	
	
	

	Bahar Dönemi

	511202071
	Integrated Marketing Communications Management
	6
	3-0-3
	Elective
	Turkish

	511202075
	Technology and Innovation Management in 

Marketing 

	6
	3-0-3
	Elective
	Turkish

	511202058
	Marketing Management Seminar (Seminar)
	6
	0-3-3
	Compulsory
	Turkish

	511202073
	Marketing Strategies

	6
	3-0-3
	Elective
	Turkish

	511202074
	Quantitative Research in Marketing
	6
	3-0-3
	Elective
	Turkish

	511202062
	Case Studies in Marketing 
	6
	3-0-3
	Elective
	Turkish

	511202065
	Consumer Studies (Term Project)
	30
	0-2-0
	Compulsory
	Turkish

	Bahar Dönemi Toplamı :
	30
	
	
	

	YIL TOPLAMI :
	60
	
	
	


	Kodu
	Ders Adı
	AKTS
	D+U+L
	Z/S
	Dili

	Güz Dönemi

	511201024
	Advanced Statistics
	6
	3-0-3
	Compulsory
	Turkish

	511201028
	Management and Organization in Business
	6
	2-0-2
	Compulsory
	Turkish

	511201026
	Fundamentals of Marketing
	6
	2-0-2
	Compulsory
	Turkish

	511201051
	Strategic Management in Business
	6
	2-0-2
	Compulsory
	Turkish

	Bahar Dönemi

	511202069
	Marketing Management

	6
	3-0-3
	Compulsory
	Turkish

	511202070
	Current Approaches in Marketing

	6
	2-0-2
	Compulsory
	Turkish

	511202044
	Business Information Systems
	6
	2-0-2
	Compulsory
	Turkish

	511202050
	Management Accounting and Business Budgets
	6
	2-0-2
	Compulsory
	Turkish
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ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall 


	COURSE CODE
	 511201007
	COURSE NAME
	  Management and Organization In Business


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1.
	3
	 
	 
	3
	6
	CORE ( X) ELECTIVE ( )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	60 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Introduction to business management, administration, management, businessmanagement, its historical development: traditional management, neoclassicalmanagement, modern management theory, management functions: planning, Organize,Directing, Coordination, Control; organizations shelving; authorization; power, delegation of authority, the authority types ; organizational forms, management area; committees,formal and informal organizations.

	COURSE OBJECTIVES
	The main concepts of business management theory and practices, and examineconcrete proposals to achieve the reach of management trainees, to introduce the organization structures.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Management and Organization In Business is related to the development of a topic, orexplore, analyze and interpret, develop and carry out the project in a related field with expertise to teach the competency to provide original contributions to the field of marketing. This competence has been applied universally, and with local ethical and cultural values and learn how environmentally conscious will be provided.

	TEXTBOOK(S)
	 Özalp, İ. (2005).  İşletme Yönetimi.  Eskişehir:  Birlik Ofset

	SUPPORTIVE RESOURCES
	1.  Ertürk, M. (2000).  İşletmelerde Yönetim ve Organizasyon, İstanbul: Beta 
2.   Koçel, T. (2003).  İşletme Yöneticiliği Yönetim ve Organizasyonlarda Davranış Klasik- Modern-Çağdaş ve Güncel Yaklaşımlar, İstanbul: Beta 
3. Efil, İ. (2002). İşletmelerde Yönetim ve Organizasyon. İstanbul: Alfa

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Introduction to Business Management

	2
	 Historical development of business management

	3
	 Management; manage to business

	4
	 Classical management, neoclassical management, modern management theory

	5
	 Management functions: Planning, Organize, Orientation, Coordination, Control

	6
	 Shelving in Organizations

	7
	 Midterm exam

	8
	 Authority, power

	9
	 Delegation of authority

	10
	 Types of Authority

	11
	 Organizational Structures

	12
	 Administration area

	13
	 Committees

	14
	 Formal and informal organizations

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 
	X 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	 
	 X

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	 
	 X

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	 X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	 
	X
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	 X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :   Yrd. Doç. Dr. Umut KOÇ

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	 511201004
	COURSE NAME
	 Marketing Strategies




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Entry strategy, and successful corporate, business and relationship marketing strategy,opportunity analysis, detection of attractive markets, industry analysis and competitive advantage, market opportunities, measurement, differentiation and positioning,marketing strategies for new markets, developing, marketing strategies for mature markets, the new economy marketing strategies, marketing strategies, planning and organization, marketing performance measurement.

	COURSE OBJECTIVES
	Developing and changing market conditions, effective marketing strategies kılınmasıdırhow to improve knowledge and skills of students.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Researching a topic related to the development or marketing strategies, analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Walker, O.W., Harper B., ve Jean-Cloude, L. (2003). Marketing Strategy, McGraw-Hill. USA.

	SUPPORTIVE RESOURCES
	1.  Tvede, L. ve Ohnemus, P. (2001).  Marketing Strategies for the New Economy,  John Wiley & Sons. UK.

2.   Ferrell, O. C. ve Hartline, M. (2004). Marketing Strategy, South-Western College. UK.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Introduction to strategy

	2
	Introduction to strategy

	3
	Successful corporate, business and relationship marketing strategy

	4
	Successful corporate, business and relationship marketing strategy

	5
	 Determination of Attractive Markets

	6
	 Industrial analysis and competitive advantage

	7
	 Midterm exam

	8
	 Measurement of market opportunities

	9
	 Differentiation and positioning

	10
	Marketing strategies for new markets

	11
	Developing, marketing strategies for mature markets

	12
	 Marketing strategies for the new economy

	13
	 Marketing strategy: planning and organizing

	14
	 Marketing performance measurement

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	X 
	
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 
	X

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	 
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	511201006
	COURSE NAME
	Accounting theories and practices 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 1
	 2
	- 
	3 
	 5
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	x
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	 Accounting Concepts, Principles of Accounting, Turkish Accounting Standards

	COURSE OBJECTIVES
	Reporting enterprises’ economical information for  the  users of information 

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Bringing on the accounting practices skills for SMMM  (CPA) YMM exams.

	COURSE OUTCOMES
	Ability to solve accounting problems one his own 

	TEXTBOOK(S)
	Lecture notes

	SUPPORTIVE RESOURCES
	 Remzi Örten, Hasan Kaval, Aydın Karapınar:Türkiye Muhasebe Finansal Raporlama Standartları: Uygulama ve Yorumları (TMS-TFRS), 2010,4. Baskı, Gazi  Kitapevi, Ankara

Yıldız Özerhan Akbulut, Serap Yanık: Açıklamalı ve Örnek Uygulamalı Türkiye Muhasebe Standartları Türkiye Finansal Raporlama Standartları, 2010, TÜRMOB Yayınları, Ankara

Editörler: Necdet Sağlam, Salim Şengel, Bünyamin Öztürk: Türkiye Muhasebe Standartları Uygulaması (Yorum, Açıklama ve Örnekler )2007, Maliye ve Hukuk Yayınları, Ankara

Editör: Volkan Demir: Seçilmiş Türkiye Finansal Raporlama Standartları: Açıklamlar ve Uygulamalar,2009, İSMMMO Yayınları, İstanbul..

	EQUIPMENTS REQUIRED
	IFRS 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Balance sheet, income statement and accounts in Uniform Chart of Accounts

	2
	IAS 1- presentation of financial statements 

	3
	 Accounting the transactions on Turkish Liras

	4
	 Accounting the transactions on foreign currency 

	5
	 IAS 21- The Effects of Changes In Foreign Exchange Rate

	6
	 IAS 18- Revenues 

	7
	 Accounting the deposits at banks and interest incomes 

	8
	 Accounting the transactions about checks given and received 

	9
	 IAS 32- Financial Instruments: Presentations

	10
	 IAS 39- Financial Instruments: Recognition and Measurement 

	11
	Accounting the Financial assets at fair value through profit and loss 

	12
	Accounting the Financial assets at fair value through profit and loss 

	13
	 Stocks categorized as available for sale assets and their recognition

	14
	Stocks categorized as available for sale assets and their recognition

	15,16
	 Monograph, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	 
	x 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	 
	X
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	
	 
	x 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	  
	 
	 X

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	
	 
	 X

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	x
	 

	7
	To have the skills of  originality and contribution for the business administration areas.
	x 
	
	 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	 
	x 
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	
	 X
	

	10
	To be able to have effective communication with the stakeholders of the company working for.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :Ferruh Çömlekçi  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	  511201011
	COURSE NAME
	Information Systems


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	x
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	70

	PREREQUISITE(S) (IF ANY)
	The basic knowledge about computers

	COURSE CONTENT
	The future of technological developments, business information systems, artificial intelligent, expert systems, artificial neural networks, fuzzy logic, genetic algorithms and their applications in business world.

	COURSE OBJECTIVES
	The aim of this course is provide a vision on information technologies which is necessary in daily and business life.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Increasing the ability of usage of technology in business administration.

	COURSE OUTCOMES
	1. Understanding of the elements that determines past, today and future of the technology.

2. Having vision about the future of technology

3. Analyzing the effects of technology on daily and business life

	TEXTBOOK(S)
	1. Gates, Bill (1995). Önümüzdeki Yol
2. Gates, Bill (1999) Düşünce Hızında Çalışmak, Doğan Yayıncılık
3. Birol Yıldız (2010) Finansal Analizde Yapay Zeka, Detay Yayınevi,  Ankara


	SUPPORTIVE RESOURCES
	1. Spielberg (2001), Yapay Zeka (Film), Warner Bros & Dreamworks


	EQUIPMENTS REQUIRED
	 Computer, projector


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Spielberg (2001), Artificial Intelligent (Film)

	2
	 Discussion abot the mvie : A.I

	3
	Analysing the book : The Road Ahead and discussion about it.

	4
	 Analysing the book : The Road Ahead and discussion about it.

	5
	 Analysing the book : Business at the Speed of Thought: Succeeding in the Digital Economy (Penguin Business Library) [Paperback]and discussion about it.

	6
	 Natural and artificial intelligence 

	7
	 Expert systems

	8
	Fuzzy logic

	9
	artificial neural networks

	10
	 Genetic algorithms

	11
	Artificial intelligence and business implementations 

	12
	Artificial intelligence and business implementations 

	13
	Artificial intelligence and business implementations 

	14
	review 

	15,16
	final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	 X
	 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	 X
	
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	
	 X
	 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	X
	 
	 

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	
	 
	X 

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	X
	
	 

	7
	To have the skills of  originality and contribution for the business administration areas.
	 
	
	X 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	X 
	 
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	
	 
	X

	10
	To be able to have effective communication with the stakeholders of the company working for.
	X
	 
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :Birol Yıldız  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	511201002
	COURSE NAME
	Financial Techniques


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 5
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	Financial Techniques that are used in today’s financial markets  and reasons, methods and consequences of using these techniques

	COURSE OBJECTIVES
	Introducing financial techniques that are used in financial markets,analyzing the application of financial tachniques, explaning the purpose of financial echiques and how we use them,  gaining the skills about  in which areas and how  these  techniques are used  

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Gaining the knowledge and skills about financial techniques 

	COURSE OUTCOMES
	Having knowledge about the financial techniques that are used widely in the world

Having knowledge about the application of financial techniques in Turkey 

	TEXTBOOK(S)
	 Articles and books about financial techniques and financial management.

	SUPPORTIVE RESOURCES
	 

	EQUIPMENTS REQUIRED
	


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Self-financing: financing with equities

	2
	Leasing

	3
	Factoring 

	4
	Forfaiting

	5
	Risk capital and Franchising

	6
	Financing imports and exports 

	7
	Spot and Forward Market Operations

	8
	Midterm exam

	9
	Future Markets 

	10
	Option 

	11
	Swap

	12
	Barter

	13
	Securitization

	14
	Mortgage

	15,16
	 Review, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	X 
	 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	X 
	
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	X
	 
	 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	  
	 
	 X

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	
	X 
	 

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	X
	 

	7
	To have the skills of  originality and contribution for the business administration areas.
	X 
	
	 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	 X
	 
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	X
	 
	

	10
	To be able to have effective communication with the stakeholders of the company working for.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :Nurullah Uçkun  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 fall


	COURSE CODE
	 511201018
	COURSE NAME
	 Decision Making Methods Techniques in business




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1
	3 
	0 
	0 
	3 
	5 
	CORE ( )  ELECTIVE (x  )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	x 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	40 

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Decision making-problem solving process, linear programming, Duality and sensitivity analysis, integer programming, transportation models, network analysis, forecasting techniques, decision analysis, goal programming.

	COURSE OBJECTIVES
	 The aim of  this course is to improve  decision-making skills through the use of modern day computer tools and techniques.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Comprehend decision making function in business management and its contribution to quantitative process

	COURSE OUTCOMES
	learning how to apply spreadsheet techniques to project management.

learning how to make critical project decisions under uncertainty conditions

Learning how to make multi-stage decisions using decision trees

learning how to use AHP and KTA models to make multicriteria decisions.

	TEXTBOOK(S)
	Öztürk Ahmet. (2005).  Yöneylem Araştırması , Ekin kitabevi. 

	SUPPORTIVE RESOURCES
	.
Anderson D., Jeweney Dennis, Williams A. (1992).   Quantitative Methods for Business, Fifth Edition, West Publishing Company.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 How to Make Better Group Decisions

	2
	 Spreadsheet Techniques

	3
	 Linear programming

	4
	 Linear programming

	5
	 Sensitive analysis

	6
	 Sensitive analysis

	7
	 Quiz

	8
	 Root-Cause Analysis

	9
	 Uncertainty Estimating in Project Schedules

	10
	 Multi-Stage Decisions

	11
	Multi-Criteria Decisions with AHP

	12
	Multi-Criteria Decisions with AHP

	13
	Multicriteria Decisions with KTA

	14
	 Multicriteria Decisions with KTA

	15,16
	 Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	X 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 X
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	X
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	 
	X 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	X
	 
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	X
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	X
	 

	8
	To be able to follow changing information and communication technology
	 X
	 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	X 
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 X
	 

	11
	To be able to manage inter-personal relationships
	
	X
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	x
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 fall


	COURSE CODE
	  511201019
	COURSE NAME
	 Quantitative analysis techniques 1




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1
	 3
	 0
	 0
	3 
	5 
	CORE ( )  ELECTIVE (x  )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	x 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 The course will cover descriptive statistics, inferential statistics and math models with business applications to analyze management and organizational problems

	COURSE OBJECTIVES
	 The objective of this course is to provide a foundation for the business student on basic principles of statistics, quantitative analysis and production management

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 The student will understand the concept of inferential statistics.

	COURSE OUTCOMES
	 The student will be able to identify and calculate the measures of central tendency including grouped data. 

The student will understand the concept of and be able to calculate variance including grouped data.

 The student will understand Probability concepts and be able to calculate probability of simple and complex events involving rule of addition. Rule of multiplication and conditional probabilities.

	TEXTBOOK(S)
	 -
Nemci Gürsakal, Bilgisayar Uygulamalı İstatistik 1, Alfa Yayınları, 2001.

	SUPPORTIVE RESOURCES
	 -M. Fogiel, The Statistics Problem Solver, Research and Education Association, 2002

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 linear programming (LP), Formulating LP problems

	2
	 the simplex method,maximization

	3
	 sensitivity analysis

	4
	 duality, computer applications

	5
	 branch and bound models,

	6
	 goal programming

	7
	 Quiz

	8
	 transportation model

	9
	 project management

	10
	  network models

	11
	 critical path method

	12
	 planning and scheduling project costs: budgeting proces

	13
	 planning and scheduling project costs: budgeting proces

	14
	 computer applications

	15,16
	 Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 X
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 X
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	X
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	 
	x 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	X
	 
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	X
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	X
	 

	8
	To be able to follow changing information and communication technology
	 
	 X
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 X
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 x
	 

	11
	To be able to manage inter-personal relationships
	
	x
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	x
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	511201020
	COURSE NAME
	Strategic cost management


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 5
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………..)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	Economic and technological changes, features and classification of  advanced manufacturing technologies and recent trends, Economic and technological changes and accounting, approaches revealed from changing infrastructure, cost account method and cost systems, cost management systems, strategic cost management,  strategic  management and strategic cost management, decisive factors of  strategic cost management.

	COURSE OBJECTIVES
	Analyzing the recent changes in economy and technology,

 Learning the affects of these changes on cost and managerial accounting

Having knowledge about cost management process and systems

Comprehending the components of strategic cost management and their role in practice

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Learining the usage of strategic cost management system in contradistinction to cost and managerial accounting in business

	COURSE OUTCOMES
	Ability to define cost management and cost management systems, 

Ability to analyze cost systems  in accordance with cost management

Ability to evaluate strategic cost management  interms of defining elements and analyze the usage of it in todays business

	TEXTBOOK(S)
	Tunç Köse (2010), Sürece Dayalı Yönetim Kapsamında Maliyet Yönetimi, Detay Yayıncılık, Ankara 

	SUPPORTIVE RESOURCES
	 Selman Aziz Erden (2004), Üretim Ortamları Maliyet Yönetim Sistemleri İlişkisi ve Stratejik Maliyet Yönetimi, Türkmen Kitabevi, İstanbul

Reşat Karcıoğlu (2000), Stratejik Maliyet Yönetimi, Maliyet ve Yönetim Muhasebesinde Yeni Yaklaşımlar, Aktif Yayınevi, Erzurum

	EQUIPMENTS REQUIRED
	 Computer, projector


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Economic and technological changes

	2
	features and classification of  advanced manufacturing technologies and recent trends

	3
	 Economic and technological changes and accounting

	4
	 approaches revealed from changing infrastructure

	5
	 cost account method and cost systems

	6
	cost management systems

	7
	 Principals of cost management systems

	8
	 Approaches related with cost management systems

	9
	 The concept of strategic cost management

	10
	 strategic cost management and  strategic management

	11
	 Defining elements of strategic cost management

	12
	 Value chain analysis

	13
	 Strategic positioning analysis

	14
	 Cost driver analysis

	15,16
	 Final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	X 
	 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	X 
	
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	
	X 
	 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	  
	X 
	 

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	
	 X
	 

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	X
	 

	7
	To have the skills of  originality and contribution for the business administration areas.
	 X
	
	 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	 
	X
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	
	X 
	

	10
	To be able to have effective communication with the stakeholders of the company working for.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name : Tunç Köse 

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511201049
	COURSE NAME
	Research Methods in Social Science 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1.
	 3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 1
	30

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 40

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Knowledge, science, social science, philosophy of science, scientific research is to apply the concepts and the scientific research process.

	COURSE OBJECTIVES
	Discussion of research methods for students.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Business and marketing specialist areas of work, project or a project that could act to carry out, as the practical ability to be able to collect and analyze quantitative and qualitative data and literature.

	COURSE OUTCOMES
	Research Methods in Social Sciences or related to the development of a subject to search, analyze and interpret, develop and carry out the project in a related field with expertise to teach the competency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values ​​of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Şencan, Hüner (2007).  Sosyal ve Davranışsal Bilimlerde Bilimsel Araştırma Sürecinin Temel Ögeleri, Ankara: Seçkin Yayınları.

	SUPPORTIVE RESOURCES
	1.  Altunışık, Remzi, Recai Coşkun, Serkan Bayraktaroğlu ve Engin Yıldırım (2007). Sosyal Bilimlerde Araştırma Yöntemleri, 5. Baskı. Sakarya: Sakarya Yayıncılık.

2. Yıldırım, Ali ve Hasan Şimşek (2005). Sosyal Bilimlerde Nitel Araştırma Yöntemleri, 5. Baskı. Ankara: Seçkin Yayınları.

3. Demir, Ömer (2000).  Bilim Felsefesi, 2. Baskı. Ankara: Vadi Yayınları.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Information

	2
	 Science

	3
	 Social science

	4
	Philosophy of Science

	5
	Philosophy of Science

	6
	Philosophy of Science

	7
	 Midterm exam

	8
	 Philosophy of Science

	9
	Concepts of scientific research

	10
	Concepts of scientific research

	11
	Concepts of scientific research

	12
	Implementation of the scientific research process

	13
	Implementation of the scientific research process

	14
	Implementation of the scientific research process

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	X
	 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	X  
	
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	X
	
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	X
	 
	

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	
	X

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	 

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Dr. Ömer TORLAK

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	  511203006
	COURSE NAME
	Auditing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 25

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	25

	FINAL EXAM
	
	 1
	50

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	The fundamentals of independent auditing

	COURSE OBJECTIVES
	Teaching the planning, implementation and reporting phases of auditing

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Gaining the knowledge and skills about auditing profession 

	COURSE OUTCOMES
	Understanding the concept of auditing, auditing standards and stages of auditing 

Defining the risks and materiality of an business to plan auditing process

Ability to plan an operation’s auditing

Ability to prepare a auditing report

	TEXTBOOK(S)
	 Muhasebe Denetimi ve Mali Tablolar analizi, Editör: Ferruh Çömlekçi, Anadolu Üniversitesi Yayınları

	SUPPORTIVE RESOURCES
	 Denetim ve Güvence Hizmetleri, Ersin Güredin.

	EQUIPMENTS REQUIRED
	 Computer, projector


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Principles of auditing

	2
	generally accepted auditing standards

	3
	 Materiality and risk in auditing, working papers and evidence 

	4
	 Analyzing internal control system and audit plan

	5
	 Sampling in auditing

	6
	 Audit report

	7
	 Auditing cash flows

	8
	 Auditing receivables

	9
	 Audiitng inventories

	10
	 Auditing tangible fixed assets

	11
	Auditing debts

	12
	Auditing equities

	13
	 Auditing investments

	14
	 Auditing incomes and expenditures

	15,16
	 Review, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	 X
	 
	

	2
	To be a capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	 X
	
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	x
	 
	 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	  
	 
	x 

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	
	 
	 X

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	x
	 

	7
	To have the skills of  originality and contribution for the business administration areas.
	 
	
	x 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	 
	x 
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	x
	 
	

	10
	To be able to have effective communication with the stakeholders of the company working for.
	
	x 
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :Münevver Yılancı.  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	  511203015
	COURSE NAME
	BANKING AND FINANCIAL INSTITUTIONS


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	60 

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	Banks and financial systems, Fund resources and usages in banks, Active-passive management in banks, Relations between economic policies and banking sector, Banks’ relations with national and international institutions.

	COURSE OBJECTIVES
	The main course objective is to introduce the banking system and its relationships with the other financial systems.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	To understand and have the ability to analyse the banking systems’ relationships with the financial markets, to interiorize the fundamental principals of banking and to comprehend the aspects of credit processes. 

	COURSE OUTCOMES
	1. Understanding  the role of banks in the financial system
2. Having the ability to analyse the banks’ fund resources and usages
3. Having the knowledge of banking services
4. To have the ability to monitor the relationships between economic policiees and the banking sector
5. To have the ability to evaluate credit and risk concept in terms of banking

6. Tohave knowledge about banking audit

7. Banka bilançolarını yorumlayabilme

8. To have the ability to interpret bank balance-sheets

9. To have the ability to interpret Central Banks’ balance-sheets

10. Bankaların ulusal kurum ve kuruluşlarla ilişkilerini anlama

11. Understanding the banks’ relationships with national institutions

12.  Understanding the banks’ relationships with international institutions

	TEXTBOOK(S)
	Every kind of books, articles, reports, formal internet sites and databases related with banks and financial instituons

	SUPPORTIVE RESOURCES
	

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Functions of the financial system and the chief financial markets

	2
	Financial market instruments and institutions

	3
	Banks and their money creation function 

	4
	Bond markets and banks

	5
	Stock markets and banks

	6
	Derivative markets and banks

	7
	Quiz

	8
	Exchange markets and banks

	9
	International financial institutions and banks

	10
	Central banking and evaluation of CBRT balance-sheet

	11
	Monetary Survey Analysis

	12
	Active-passive management in banks

	13
	Bankalarda Kredi Değerlendirme ve Risk Takibi

Credit evaluation and risk tracking

	14
	Basel Süreçleri ve Piyasalara Olası Etkileri

Basel processes and their possible effects on the markets 

	15,16
	Deposit insurance and baking audit applications, Final


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	x 
	 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	x 
	
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	
	x 
	 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	  
	 
	x 

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	
	 
	x 

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	
	x 

	7
	To have the skills of  originality and contribution for the business administration areas.
	 
	x
	 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	x 
	 
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	x
	 
	

	10
	To be able to have effective communication with the stakeholders of the company working for.
	x
	 
	 

	1:Never. 2:Few. 3:Many.


Instructor Name : Arzum Erken Çelik, PhD.  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	 511203019
	COURSE NAME
	Game Theory


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 3
	 3
	 
	 
	 3
	 6
	CORE ( )  ELECTIVE ( x )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	60 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 The major topics covered are decision theory, strategic form games,

extensive form games, Bayesian games, mechanism design, infinite horizon games

	COURSE OBJECTIVES
	 The aim of the course is to provide you with sufficient knowledge of game theory to understand strategic interactions among people or organizations in order to maximize their own payoffs

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 You will learn how to recognize and model strategic situations, to predict when and how your actions will influence the decisions of others and to exploit strategic situations for your own benefit.

	COURSE OUTCOMES
	 In studying game theory, you will be able to think strategically,

understand and explain a wide range of problems from oligopoly pricing to the evolution of trust.

	TEXTBOOK(S)
	 Dixit A., Skeath S.(1999). Games of Strategy. Norton&Company, NewYork.

	SUPPORTIVE RESOURCES
	 Öztürk Ahmet. (2005).  Yöneylem Araştırması , Ekin kitabevi.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Introduction

	2
	 Decision Theory

	3
	 Strategic Game

	4
	 Nash Equilibrium

	5
	 Mixed Strategy Equilibrium

	6
	 Extensive Games

	7
	 Quiz

	8
	 Subgame Perfect Equilibrium

	9
	 Repeated Games

	10
	 Bayesian Games

	11
	 Bayesian Nash Equilibrium

	12
	 Perfect Bayesian Equilibrium

	13
	 Asymmetric Information and Mechanism Design

	14
	 Applications

	15,16
	 Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 
	 X
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 X
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	X
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	 
	x 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 X
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	X
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	X
	 

	8
	To be able to follow changing information and communication technology
	 X
	 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	x 
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 x
	 

	11
	To be able to manage inter-personal relationships
	
	x
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	x
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511203022
	COURSE NAME
	 Retailing




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 3.
	 3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	1 
	20

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Retailer institutions, retail site selection, retail marketing mix, interior and exterior design, category management.

	COURSE OBJECTIVES
	 Retailing aims to inform students about its place in the marketing channel.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	 Researching a topic related to the development of Retail, or, to analyze and interpret,develop and carry out the project in a related field with expertise to teach the competencyto provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values ​​of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Levy, M., ve Weitz, B.A. (2006). Retailing Management, NewYork: McGraw-Hill/Irwin.

	SUPPORTIVE RESOURCES
	1.  Dunne, P.M., ve Lusch, R.F. (2007). Retailing, NewYork: South-Western College Pub.

2. Sosyal, S. (2002). Mağazacılık, İstanbul: Remzi Kitabevi.

3. Underhill, P. (2001). İnsanlar Neden Alışveriş Yapar, İstanbul: Sabah Kitapları.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Retailer institutions 

	2
	Retailer institutions 

	3
	Site selection of Retail

	4
	Site selection of Retail

	5
	Retail marketing mix

	6
	Retail marketing mix

	7
	 Midterm exam

	8
	Retail marketing mix

	9
	Retail marketing mix

	10
	Interior and exterior design

	11
	Interior and exterior design

	12
	Interior and exterior design

	13
	Category management

	14
	Category management

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	X
	
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	
	X

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	 
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Yrd. Doç. Dr. Müjdat ÖZMEN

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 


	COURSE CODE
	 511203023
	COURSE NAME
	 Quantitative methods research


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	 
	 
	 3
	 6
	CORE ( )  ELECTIVE ( x )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	40 

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Determining the study area, Searching and examining the sources, Determining the research problem/subject, searching the sources about the research problem, termining and defining the research hypothesizes and concepts

	COURSE OBJECTIVES
	 The main aim of the course: Securing to fix a problem/situation/event which’s worthwhile for solution, to approach and limit the whole of the event systematically and to present the subject/event/problem with its general frame as a research proposal.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Preparing the frame and content of the research

	COURSE OUTCOMES
	 Presenting and defending the research proposition and content of the research.

	TEXTBOOK(S)
	 All of the scientific studies which are written and printed in the field that is interested.

	SUPPORTIVE RESOURCES
	 All of the scientific studies which are written and printed in the field that is interested.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Determining the study area

	2
	 Searching and examining the sources

	3
	 Determining the research problem

	4
	 Determining the kind and method of the research,

	5
	  Selecting the method and tool

	6
	  Determining the quantitative

	7
	 quiz

	8
	 Preparing the frame and content of the research.

	9
	 Preparing the frame and content of the research.

	10
	 Preparing the frame and content of the research.

	11
	 Preparing the frame and content of the research.

	12
	 Preparing the frame and content of the research.

	13
	 Preparing the frame and content of the research.

	14
	 Preparing the frame and content of the research.

	15,16
	 Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 x
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	 x
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	 
	x

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	 x

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511311900
	COURSE NAME
	Specialty Fıeld Course


	SEMESTER 
	WEEKLY COURSE HOURS
	

	
	Theoretical
	Practice
	Laboratory
	Credits
	ECTS
	COURSE TYPE
	LANGUAGE

	2 
	 3
	0 
	0 
	3
	5
	CORE ( )  ELECTIVE ( x  )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Core Professional
	Proficiency/Field
	Human, Communication, and Management Skills
	Transmissible Skills

	
	x
	 
	
	

	ASSESSMENT CRITERIAS

	TERM TIME
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	40

	
	II. Mid-Term
	 
	

	
	Quiz
	
	 

	
	Homework
	 
	

	
	Project
	 
	

	
	Report
	
	

	
	Other (………)
	 
	

	FINAL EXAM
	
	 1
	60

	PROPOSED PREREQUISITE(S) (IF ANY)
	

	COURSE CONTENT
	•
This course is based on students’ independent study. 

•
Students should  first decide a research topic upon recommendation of thesis advicer and each week students should report their research progress and get advise from their adviser.

•
After getting the necessary suggestion and changes from the adviser, they should prepare their research proposals including aim, objective, content and referenses on or before the midterm exam day.

	COURSE OBJECTIVES
	The objectives of this course are to make students become familiar with independent studies, to lead them to undertake a relavent topic to analysize further, and to make them acquire the necessary skills to interpret the results and drive conclusions.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	

	COURSE OUTCOMES
	

	TEXTBOOK(S)
	There is no textbook for this course. However, depending upon the research topic, students are generally directed to relevent resources.

	SUPPORTIVE SOURCES
	

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Determining Subject of Project

	2
	Determining Subject of Project (2)

	3
	Determining Subject of Project (3)

	4
	Determining Subject of Project (4)

	5
	Preparation of Draft Content 

	6
	Control of  Draft Content

	7
	Mid-term Exam

	8
	Preparation of Project Parts

	9
	Preparation of Project Parts (2)

	10
	Preparation of Project Parts (3)

	11
	Preparation of Project Parts (4)

	12
	Preparation of Project Parts (5)

	13
	Control of Project Parts

	14
	Control of Project Parts (2)

	15,16
	Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the wealth of knowledge about financial matters, as to comprehend the relationship between theory and practice.
	 x
	 
	

	2
	Be able to interpret and establish cause-effect relationship between financial and economic events by using the have acquired information related to the field.
	x 
	
	

	3
	To  understand the importance of ethics in science and professional responsibility in own research related to the field
	x
	 
	 

	4
	Be able to evaluate with a critical assess, the economic aspect of the public sector, public fiscal management and the functioning of public budget, in light of current developments
	 x 
	 
	 

	5
	Be able to analyze the operation of tax systems and interpret by making a comparison of different systems, using own theoretical and legal information related to the process of taxation.
	x
	 
	 

	6
	Be able to develop to solutions of international financial problems, determine the interaction in economic life of the public sector in the process of globalization.
	
	x
	 

	7
	Be able to analyze issues related to his field by using numerical methods, and evaluate the reflections of practice.
	 
	x
	 

	8
	Be able to work at a phase scientific publication, discussing in-depth

a problem related to financial issues working with group or individual
	 x
	 
	

	9
	Be able to research the literature a topic related to field after attaining sources of information, and gain skills for working  independent.
	x
	 
	

	10
	Be an example for society with line the requirements of social life gained knowledge, skills and behaviors
	
	 
	 x

	11
	Acquiring own information, not only  in the public sector  but also private sector management, may be employed auditing, accounting, finance and like  this  various fields
	 
	 
	 x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511202032
	COURSE NAME
	International Trade and Business Management


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	3
	 
	 
	3
	5
	CORE ( )  ELECTIVE (* )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	

	
	Homework
	
	

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Introduction to business management; historical development of international business management and international trade theories; environment of international business management; preparation to international business management; internationalization and internationalization process; international market penetration methods; international environment; international organizations; balance of payments; sociacultural power; political power; physical and environmental power; economic power; labour power; financial power; legal power



	COURSE OBJECTIVES
	

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	

	COURSE OUTCOMES
	Facts composing essentials of international business management

Preparation to international business management and international market penetration

International environment, international organizations and balance of payments

External environmental powers



	TEXTBOOK(S)
	Mutlu, Esin Can. (2008). Uluslararası İşletmecilik: Teori ve Uygulama. 3. Baskı. İstanbul: Beta Basım.



	SUPPORTIVE RESOURCES
	Hill, C. W. L. (2007). International Business: Competing in the Global Marketplace. 6. Baskı. Boston: McGraw-Hill/Irwin

Özalp, İ.. (2005). Çokuluslu İşletmeler: Uluslararası Yaklaşım. Eskişehir: Gülen Ofset. 



	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Introduction to international business management

	2
	Historical development of international business management and international trade theories

	3
	Environment of international business management, preparation to international business

	4
	Internationalization and internationalization process

	5
	International market penetration methods

	6
	International environment; international organizations

	7
	Balance of payments; sociacultural power 

	8
	Political power; physical and environmental power

	9
	Economic power; labour power; financial power; legal power

	10
	

	11
	

	12
	

	13
	

	14
	

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	
	
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	
	
	

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	
	
	

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	
	

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	
	

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	
	
	

	8
	To be able to follow changing information and communication technology
	
	
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	
	

	11
	To be able to manage inter-personal relationships
	
	
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Assistant Professor Doctor Erkan ERDEMİR

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	  511202035
	COURSE NAME
	RISK MANAGEMENT IN FINANCIAL INSTITUTIONS


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	60 

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	Risk and financial risk concepts, financial risk management, structures of financial risks and their interrelationships, hedging techniques, risk management evaluations for financial crisis processes.

	COURSE OBJECTIVES
	 Giving information about financial risk types and management approaches, developing different point of views by analysing and discussing practices and their results.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Comprehending the importance of risk management, understanding various financial risk types’ interrelationships and developing the ability of risk management.

	COURSE OUTCOMES
	1. Understanding the concept of risk for a business

2. Understanding the concept of risk for a system

3. Applying risk management principles

4. Being cognizant of risk management approaches

5. Finansal riskleri değerlendirebilme, öncü göstergeleri okuyabilme

6. Having the ability to evaluate the financial risks and to read the leader indicators

7. Having the ability to measure the financial risks

8. Developing precautions for the financial risks

9. Having the ability to evaluate the risks which financial crises include and their effects on each other.

	TEXTBOOK(S)
	Every kind of books, articles, reports, formal internet sites and databases related with financial risk management

	SUPPORTIVE RESOURCES
	

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Risk and financial risk, evaluation of risk concept for a business and a financial system

	2
	Risk yönetimi yaklaşımları, ilkeleri, tarih içindeki gelişimi

Risk management approaches, their principles and historical developments

	3
	Active-passive management

	4
	Liquidity risk management

	5
	Interest rate risk management

	6
	Exchange risk management

	7
	Quiz

	8
	Market risk management

	9
	Operational risk management

	10
	Credit risk management

	11
	Capital adequacy and evaluation of Basel processes

	12
	Usage of options in risk management

	13
	Usage of swaps in risk management

	14
	Evaluation of risk management in national financial crises

	15,16
	Evaluation of risk management in international financial crises, Final


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	x 
	 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	x 
	
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	
	x 
	 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	  
	 
	x 

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	
	 
	x 

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	
	x 

	7
	To have the skills of  originality and contribution for the business administration areas.
	 
	x
	 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	x 
	 
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	x
	 
	

	10
	To be able to have effective communication with the stakeholders of the company working for.
	x
	 
	 

	1:Never. 2:Few. 3:Many.


Instructor Name : Arzum Erken Çelik, PhD.  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511202036
	COURSE NAME
	Strategic Human Resources Management



	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	3
	 
	 
	3
	5
	CORE ( )  ELECTIVE (* )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	50

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	

	
	Homework
	
	

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Strategy, introduction to human resources management and strategic human resources managament concepts, job analysis, human resources planning, procurement, position, education and development of human resources, career plannig and management, performance evaluation, salary and salary systems, working relationships and management of human resources information systems

	COURSE OBJECTIVES
	

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	

	COURSE OUTCOMES
	To understand the process of changerover from personnel management to human resources management

To be able to evaluate together human resources management and strategic point of view

To be able to explicate basic functions of human resources management strategically

	TEXTBOOK(S)
	Uyargil, C. vd., İnsan Kaynakları Yönetimi, 3. Baskı, Beta Yayınları, 2008.

Bingöl, D., İnsan Kaynakları Yönetimi, 6. Baskı, Arıkan Yayınları, 2006.



	SUPPORTIVE RESOURCES
	Schuler, R. S ve S. E. Jackson (Eds.), Strategic Human Resource Management, Blackwell Publishing, 1999.

Mabey, C., G. Salaman ve J. Storey, Human Resource Management A Strategic Introduction, 1998.



	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Strategy, introduction to human resources management and strategic human resources managament concepts

	2
	Job analysis, human resources planning

	3
	Procurement, position, education and development of human resources

	4
	Career planning 

	5
	Performance management

	6
	Wage management 

	7
	Working relationships and management of human resources information systems

	8
	

	9
	

	10
	

	11
	

	12
	

	13
	

	14
	

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	
	
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	
	
	

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	
	
	

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	
	

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	
	

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	
	
	

	8
	To be able to follow changing information and communication technology
	
	
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	
	

	11
	To be able to manage inter-personal relationships
	
	
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Assistant Professor Doctor Erkan ERDEMİR

Signature: 



ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	  511202039
	COURSE NAME
	CONTEMPORARY ISSUES IN ACCOUNTING


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	x
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 25

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	1 
	20  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	55

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	International Financial Reporting Standards- IFRS, International Auditing Standards, Auditing and Auditors in new Turkish Commercial Code,  accounting scandals and their effects, recent developments in the fields of managerial accounting, strategic cost management, transfer pricing, recent developments in the field of cost accounting (target costing, balance scorecard, activity based costing), financial reporting and financial analysis and information technologies, intellectual capital, corporate governance and internal auditing, international accounting/auditing institutions (IFAC, AICPA, ACFE, IIA, FASB, IASC, PCAOB

	COURSE OBJECTIVES
	Analyzing the contemporary  issues (last 20 years)  in the fields of Financial reporting, auditing, cost and managerial accounting

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Knowledge about the contemporary issues in accounting 

	COURSE OUTCOMES
	Learning the accounting standards

Learning the financial reporting standards

Learning the auditing standards

Learning the effects of new Turkish Commercial Code on accounting and auditing

Learning the developments in cost accounting

Learning the developments in managerial accounting

	1. TEXTBOOK(S)
	2. R.Örten, A.Karapınar ve H..Kaval, Türkiye Muhasebe- Finansal Raporlama Standartları, 

3. Muhasebe Bilim Dünyası Dergileri,

Muhasebe ve Finansman Dergisi ve Diğer bilimsel dergiler

	SUPPORTIVE RESOURCES
	

	EQUIPMENTS REQUIRED
	 Computer, projector


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Accounting system and historical development of accounting

	2
	 International Accounting Standards and International Financial Reporting Standards- IFRS, 

	3
	 International Accounting Standards and International Financial Reporting Standards- IFRS,

	4
	International Auditing Standards

	5
	International Auditing Standards

	6
	Auditing and Auditors in new Turkish Commercial Code

	7
	Mid term exam

	8
	 Target costing, Balanced Score Card, 

	9
	Activity based costing, Transfer pricing

	10
	 Financial Analysis and Information Technologies

	11
	 Corporate Governance and Internal Auditing

	12
	 Digital Accounting

	13
	Computer based auditing

	14
	international accounting/auditing institutions (IFAC, AICPA, ACFE, IIA, FASB, IASC, PCAOB

	15,16
	international accounting/auditing institutions, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	x 
	 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	x 
	
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	x
	 
	 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	 x 
	 
	 

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	x
	 
	 

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	x
	 

	7
	To have the skills of  originality and contribution for the business administration areas.
	x 
	
	 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	 
	x 
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	x
	 
	

	10
	To be able to have effective communication with the stakeholders of the company working for.
	
	x 
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :Murat Kiracı.  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	 511202040 
	COURSE NAME
	Financial Econometrics


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 
	 
	 
	 
	 
	 
	CORE ( ) ELECTIVE ( x  )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	x 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	40 

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 60

	PREREQUISITE(S) (IF ANY)
	

	COURSE CONTENT
	To learn some basic knowledge of financial time series data; To study simple models and methods for analysis of financial time series; To describe characteristics of financial markets; To understand proper use and limits of econometric methods in finance;

	COURSE OBJECTIVES
	 The goal of the unit is to develop a thorough understanding of basic econometrics so that the student can: 

1. Critically evaluate empirical studies in Economics, Finance and Business areas which involve use of simple techniques in estimation and inference; 

2. Carry out careful applied econometric work; 

3. Develop an appreciation of the likely problems in data, and knowing how to deal with them; 

4. Provide a good background to the student for a further study in econometrics.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	To Discover problem, gather data, quantitatively analyze

empirically for Financial Markets

	COURSE OUTCOMES
	·  Show what is econometrics and why study econometrics

· Explains the concept of a model and of variables

· Creates simple hypotheses about economic behavior;

· Describes the basic principle of “hypothesis-testing procedure”

· Explains and test assumptions underlying common estimation techniques;

· Describes and makes use of basic econometric techniques both when the classical linear regression assumptions are satisfied and when they are not;

· Applies appropriate econometric techniques to problems of economics and finance and be able to develop parsimonious models.

· Interprets, evaluate and explain regression results and test hypotheses

· Explains how to use econometric software package on real data.

	TEXTBOOK(S)
	·  Gujarati D., Basic Econometrics, McGraw Hill, 4th ed., 2003. 

· Wooldridge J. M.: Introductory Econometrics: A Modern Approach, South-Western College Publishing, 3th ed., 2006.

· Stephen J. Taylor, (2007) “Modelling Financial Time Series”, 2nd ed.,World Scientific,

	SUPPORTIVE RESOURCES
	·  D. Gujarati, Essentials of Econometrics, McGraw Hill, 2nd ed., 1999.
· Dougherty C., R., S. Introduction to Econometrics, Oxford University Press, 3rd ed, 2006. Further materials will be available on the website: http://econ.lse.ac.uk/courses/ec220/
· G. S. Maddala. Introduction to Econometrics, John Wiley, 3rd ed, 2001.

· Hill, C., Griffiths, W. and Judge, G. Undergraduate Econometrics, John Wiley, 2nd ed., 2001.

· Kennedy, P. A Guide to Econometrics, Blackwell. 4th ed., 1998

· Stock, J. H. and Watson, M. J. Introduction to Econometrics, Addison Wesley, 2nd ed., 2006.

· Ramanathan R., Introductory Econometrics with Applications, Harcourt College Publishers, 5th ed., 2002.

· Murray, M. Econometrics: A Modern Introduction, Addison Wesley, 2006. Further materials will be available on the website: http://wps.aw.com/aw_murray_economtrcs_1/.
· For some basic probability and statistics, a good text is:

Newbold, Paul: Statistics for Business and Economics, any edition, Prentice Hall.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 An Introduction to Econometrics: What is econometrics? The role of econometrics in economics and finance.

	2
	 Statistical review: probability and random variables, probability density function, expected value, covariance, variance, correlation, useful distributions.

	3
	 The Simple Linear Regression Model:

-What can we do with OLS?

- Assumptions of OLS.

- Properties of OLS.

- An example of OLS

	4
	 Two-variable Regression: Interval Estimation and Hypothesis Testing:

-Some basic ideas

-Hypothesis testing: general commends, the test of significance approach,  the meaning of “accepting” or “rejecting” a hypothesis, 

	5
	 Multiple Least Squares:

-Estimation 

-The problem of estimation

-Hypothesis testing and prediction

	6
	Violations of the Assumptions:

-Multicollinearity (Causes, effects, detection).

	7
	Violations of the Assumptions:

-Heteroskedasticity (Causes, effects, detection).

	8
	Violations of the Assumptions:

-Autocorrelation (Causes, effects, detection).

	9
	Multiple Least Squares with qualitative information: Binary (or Dummy) variables

-Using dummy variables

-Interaction involving dummy variables

	10
	Model specification and data problems:

-Functional form misspecification

-Omitting a relevant variables

-Missing data

-Nonrandom samples

Outlying and influential observation

	11
	 Factor models,

	12
	 Multivariate Conditional Heteroscedastic Models

	13
	 Markov Chain 

	14
	 Monte Carlo Simulations

	15,16
	 Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	X 
	 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	 X
	
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	
	X 
	 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	  
	 X
	 

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	X
	 
	 

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	
	X 

	7
	To have the skills of  originality and contribution for the business administration areas.
	 
	
	X 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	 
	 
	X

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	
	 
	X

	10
	To be able to have effective communication with the stakeholders of the company working for.
	
	 
	X 

	1:Never. 2:Few. 3:Many.


Instructor Name :   Abdullah Yalama

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511202028
	COURSE NAME
	Accounting and finance seminars 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1
	 3
	 -
	- 
	 
	 
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	 Preparing a research project from determining the problem to preparing the content through scientific research methods

	COURSE OBJECTIVES
	This course aims the teach the students how to prepare research proposal and the steps of scentifc research project before the master thesis.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	The students gain the knowledge about scientific research process 

	COURSE OUTCOMES
	Student s will gain the ability to do researches independently 

Student s will gain the ability to analyzing and interpreting the research’s results deeply

Student s will gain the ability to use of research methods mor effectively while writing the master thesis. 

	TEXTBOOK(S)
	The whole literature about the topic chosen

	SUPPORTIVE RESOURCES
	The whole literature about the topic chosen

	EQUIPMENTS REQUIRED
	

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Determining the field 

	2
	Literature review about the field 

	3
	Literature review about the field

	4
	Determining the problem/topic of the study

	5
	Literature review about the the problem/topic of the study

	6
	Determining the assumptions and the concepts of the study 

	7
	Midterm exam

	8
	Determining the research methodology, choosing the population and sample

	9
	Determining the data collection procedure and tools 

	10
	Determining the quantitative techniques to be used in analyzing the 

	11
	Preparing the research proposal

	12
	Preparing the research proposal

	13
	Preparing the content part

	14
	Preparing the content part

	15,16
	Presentation of the proposal and content, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	 
	x 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	 
	X
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	
	 
	x 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	  
	 
	 X

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	
	 
	 X

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	x
	 

	7
	To have the skills of  originality and contribution for the business administration areas.
	x 
	
	 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	 
	x 
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	
	 X
	

	10
	To be able to have effective communication with the stakeholders of the company working for.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name : 

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 


	COURSE CODE
	 511202030
	COURSE NAME
	Quantitative methods research


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	 
	 
	 3
	 6
	CORE ( )  ELECTIVE ( x )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	40 

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Determining the study area, Searching and examining the sources, Determining the research problem/subject, searching the sources about the research problem, termining and defining the research hypothesizes and concepts

	COURSE OBJECTIVES
	 The main aim of the course: Securing to fix a problem/situation/event which’s worthwhile for solution, to approach and limit the whole of the event systematically and to present the subject/event/problem with its general frame as a research proposal.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Preparing the frame and content of the research

	COURSE OUTCOMES
	 Presenting and defending the research proposition and content of the research.

	TEXTBOOK(S)
	 All of the scientific studies which are written and printed in the field that is interested.

	SUPPORTIVE RESOURCES
	 All of the scientific studies which are written and printed in the field that is interested.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Determining the study area

	2
	 Searching and examining the sources

	3
	 Determining the research problem

	4
	 Determining the kind and method of the research,

	5
	  Selecting the method and tool

	6
	  Determining the quantitative

	7
	 quiz

	8
	 Preparing the frame and content of the research.

	9
	 Preparing the frame and content of the research.

	10
	 Preparing the frame and content of the research.

	11
	 Preparing the frame and content of the research.

	12
	 Preparing the frame and content of the research.

	13
	 Preparing the frame and content of the research.

	14
	 Preparing the frame and content of the research.

	15,16
	 Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 x
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	 x
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	 
	x

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	 x

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	511204007
	COURSE NAME
	Accounting practices (term project)


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	2
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	Preparing a research project from determining the problem to interpreting the results through scientific research methods 

	COURSE OBJECTIVES
	Determining a problem/case which worths to investigate and solve, 

Approach the whole case systematically and ability to limit the case, preparing a research proposal which contains the framework of the problem, analyzing the problem as a scientific research , choosing the quantitative techniques properly, ability to analyze data, abilty to interpreting the results scientifically.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Determining problems and solve them scientifically, analyzing and reporting  the results systematically 

	COURSE OUTCOMES
	Determining a problem, situation or case about business administration

Ability to approach a problem, situation or case about business administration systematically and determine the general framework of it

Ability to determine the steps of a scientific research about Determining a problem, situation or casa in business administration area

	TEXTBOOK(S)
	The whole literature about the topic chosen

	SUPPORTIVE RESOURCES
	The whole literature about the topic chosen

	EQUIPMENTS REQUIRED
	


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Scientific research and the selection of the scientific research topic 

	2
	 Literature review, developing hypothesis and strategies 

	3
	 Population and sampling 

	4
	 Types of data in scientific research 

	5
	 Preparing the proposal

	6
	Mid term

	7
	 Literature review and  evaluating them

	8
	Preparing the content part

	9
	 Preparing the introduction part of the study and evaluation of it  

	10
	 Preparing the second part of the study evaluation of it  

	11
	 Doing the fieldwork

	12
	Collecting the data and analyzing them  

	13
	Preparing the conclusion part of the study and evaluation of it  

	14
	Preparing the conclusion part of the study and evaluation of it  

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to develop and deepen the knowledge about business administration that gained in undergraduation level to master degree. 
	 
	x 
	

	2
	To be capable of analyzing, interpreting and evaluating the data about business administration systematically.  
	 
	X
	

	3
	To be able to have responsibility on projects that requires expertise in business administration or carry out the related projects.
	
	 
	x 

	4
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follow developments in business administration area.
	  
	 
	 X

	5
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data 
	
	 
	 X

	6
	To be aware of protecting environment, to be able to advocate ethical and global in management practices 
	
	x
	 

	7
	To have the skills of  originality and contribution for the business administration areas.
	x 
	
	 

	8
	To be able to bring critical perspective to theory and practices of business administration. 
	 
	x 
	

	9
	To be able to express his/her knowledge, idea, opinion and suggestions to problems or issues about business administration both in written and verbally 
	
	 X
	

	10
	To be able to have effective communication with the stakeholders of the company working for.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name : 

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	 511201021
	COURSE NAME
	Knowledge of Business 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1
	3 
	 
	 
	3 
	3 
	CORE (* )  ELECTIVE ( )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	40 

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	60 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Development of management science, basic concepts of business economics and business environment, repartitioning and objectives of business enterprises, composing the decision of investment  and researching location identification of the organization, selecting a location for businesses and organizations,  legal structure of businesses, size and capacity of enterprises, cooperation and integration in enterprises ,business management and organizational function, macro and micro functions of marketing in business, production function in business, fundamentals of financial management, personnel management.

	COURSE OBJECTIVES
	 The aim of this course is to introduce business administration.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Candidates those are capable to study and work within the projects which require expertise about introduction to business to develop and mount new applicable ideas to called projects and to bring in the skill of analyzing the interactions between introduction to business and other relevant areas.

	COURSE OUTCOMES
	       1.Knowing development of business science

       2. Having information about business repartitioning and purpose of business.

       3. Composing the decision of investment and researching location identification of the organization. 

       4.Grasping the concepts of legal structure of businesses, size and capacity of enterprises ,cooperation and integration in enterprises

       5. Learning basic functions of business.

	TEXTBOOK(S)
	       Ertürk, M. (2001) İşletme Biliminin Temel İlkeleri, İstanbul: Beta Basım.

	SUPPORTIVE RESOURCES
	 Eren, E. (2004) Stratejik Yönetim ve İşletme Politikası, İstanbul: Beta A.Ş



	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Basic Concepts of Business Science

	2
	 Relationship between the business science and other sciences 

	3
	 Classification of Business

	4
	 Classification of Business

	5
	 Business establishment

	6
	 Business establishment

	7
	 Mid-term

	8
	 Business Functions

	9
	 Finance and Accounting Functions

	10
	 Research and Development and Public Relations Function

	11
	 Marketing and Human Resources Management Function

	12
	 Management and Production Function

	13
	 Some Basic Concepts Used in Business

	14
	 Quantitative Techniques in Decision Making

	15,16
	 Final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 X
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	X 
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	
	X 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	 X
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	X
	 
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	X
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 X
	
	 

	8
	To be able to follow changing information and communication technology
	 
	X 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	X
	 
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	X 
	 

	11
	To be able to manage inter-personal relationships
	X
	
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Asist. Prof. Köksal BÜYÜK                                                

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Autumn


	COURSE CODE
	 511201022
	COURSE NAME
	BUSINESS LAW-I


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1
	3
	0
	0
	3
	5
	CORE ( )  ELECTIVE ( )
	TURKISH

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	40

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	20

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	40

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	With this course, basic concepts of law, legal systems and applicable legal system, branches of law is described; basic rights and duties are informed in the on the basis of Universal Human Rights and eraned legal culture.

	COURSE OBJECTIVES
	1. Understanding the concept of law

2. Social orders and the welfare of society

3. The purpose of law, knowing the benefits and elements of law

4. Understanding legal systems

5. Understanding Turkish legal system

6. Knowledge of legal relationships

7. Grasp of human rights

8. Understanding the characteristics and types of rights

9. Grasp of public rights and private rights

10. Knowledge of legal disputes and judicial organs

11. Knowing the types of dispute

12. Knowing the types of judicial organs in Turkish law system

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 This course prepares a common foundation in the legal courses which are offered in undergrade teaching. Also helps to consolidate the consept of rights, the brannches of law and the law of contracts.

	COURSE OUTCOMES
	 ATASOY, Ömer Adil (Prof. Dr.), (2003). Hukukun Temel kavramları, Genişletilmiş 4. baskı, Eskişehir.

All other written sources, Constitution, Universal Declaration of Human Rights, European Human Rights Convention, The European Constitution

	TEXTBOOK(S)
	 ATASOY, Ömer Adil (Prof. Dr.), (2011) Borçlar Hukuku Ders Notu, 1. Baskı, Eskişehir

	SUPPORTIVE RESOURCES
	 

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Social orders and the welfare of society

	2
	The purpose of law, the definition of law, the elements of law

	3
	Legal systems and Turkish legal system

	4
	The brannches of law

	5
	The sources of law and the concept of rights

	6
	Acquisition and loss of rights, judicial organs and legal disputes

	7
	Law of obligations

	8
	privity in deed

	9
	debtor-creditor relationship from tortious act and unjust enrichment

	10
	The results of not reckoning

	11
	 Changing sides in debtor-creditor relationship, statute of limitations

	12
	 Transfer of the contact, undertaking debt

	13
	 completion of sale and purchase, deed of gift, lease agreement

	14
	 gratuitous loan agreement, loan agreement, service contract, 

	15,16
	 mercantile agent, contract of bailment, ordinary partnership


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 
	X 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 
	X
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	X
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	X 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 X
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	X
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	X
	 

	8
	To be able to follow changing information and communication technology
	 
	 X
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	X

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	X 
	 


	11
	To be able to manage inter-personal relationships
	X
	
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 fall


	COURSE CODE
	  511201023
	COURSE NAME
	Basic statistics


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1
	3 
	0 
	0 
	3 
	5 
	CORE (x )  ELECTIVE (  )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Probability: Experiments, events, and sample spaces. Definitions of probability, Law of large numbers, marginal and conditional probabilities, Bayes' Theorem, Chebyshev's theorem, Discrete Random variables, Binomial, Poisson and Hypergeometric random variables, Continuous Random Variables, density functions, Uniform, Normal and Exponential Distributions. Binomial approximation to Normal.

	COURSE OBJECTIVES
	use of basic probability concepts and statistical theory in the estimation and testing of single parameter and multivariate relationships

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Definition of statistics, The approaches of Statistics, Scientific Analysing

Fundementals of statistics, Data types, Variables, Scales. Sum and moment notations

	COURSE OUTCOMES
	 Explore and compare the nature of two data sets

List the basic definitions and notations of probability

Recognize and calculate probability for dependent and independent events

	TEXTBOOK(S)
	 Statistics for Business and Economics, Eleventh Edition,James T.McClave,P.George Benson, Terry Sincich.

	SUPPORTIVE RESOURCES
	 Pearson Prentice Hall – Elementary Staistics – Picturing the World 4th Ed  – 2009-– Ron Larson and Betsy Farber

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Introduction to statistics

	2
	 Describing Numerical Data

	3
	 Probability: Random experiment, outcomes, events

	4
	 Probability and its postulates

	5
	 Discrete Random Variable and Probability Distributions

	6
	 Binomial distribution

	7
	 quiz

	8
	 Continuous Random Variables and Probability Distributions:

	9
	 Jointly distributed continuous random variables

	10
	 Sampling and Sampling Distributions

	11
	 Sampling distributions of sample proportions and sample variances

	12
	 Estimation (Single Population): Properties of point estimator

	13
	 Confidence intervals for the mean

	14
	 Confidence intervals for population proportion

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 
	x 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 
	x
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	
	 x
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	x 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	x
	 
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	x
	
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	
	x 

	8
	To be able to follow changing information and communication technology
	 
	 x
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 x
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	x 

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	 511202045
	COURSE NAME
	BUSINESS LAW-II


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1
	2
	0
	0
	2
	4
	CORE ( )  ELECTIVE ( )
	TURKISH

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	40

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	20

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	40

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Giving detailed information and exposition on important aspects of business law.

	COURSE OBJECTIVES
	13. To introduce the Turkish Business Law

14. Reading and understanding the texts about the subject, gain experience.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 This course gives information about the relationship of Turkish Business Law and Commercial Law, Corporate Law, commercial papers.

	COURSE OUTCOMES
	1.  Sabih Arkan, Ticari İşletme Hukuku, Ankara, 2008.

2. Savaş Taşkent, İşletme Hukuku Dersleri, İstanbul, 2007.
3. Ömer Adil Atasoy, Kıymetli Evrak Hukuku Ders Notu, Eskişehir 2012.

	TEXTBOOK(S)
	

	SUPPORTIVE RESOURCES
	 

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Commercial case, business concern

	2
	Trader, commercial register

	3
	Tradename, unfair competition

	4
	Commercial books, current account, the agency

	5
	The general provisions regarding trading companies

	6
	Business combination, spin-off

	7
	Open company, limited partnership

	8
	The general provisions about joint-stock company

	9
	Joint-stock companies general meeting and board of directors.

	10
	The audition of joint-stock companies

	11
	 Limited company

	12
	 commercial papers, bill of exchange

	13
	 Letter of Exchange,

	14
	 Trade acceptance and check

	15,16
	 commodity paper, stocks and shares


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 
	X 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 
	X
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	X
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	X 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 X
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	X
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	X
	 

	8
	To be able to follow changing information and communication technology
	 
	 X
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	X

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	X 
	 

	11
	To be able to manage inter-personal relationships
	X
	
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511201030
	COURSE NAME
	 Consumer Behavior




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1.
	 3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Consumer and customer, the consumer's purchase decision process, consumerbehavior models, social factors influencing consumer behavior, psychological factors,personal factors, attitudes and habits.

	COURSE OBJECTIVES
	Fundamental changes in the behavior of consumers in the light of the evolution inconsumer eylemindeki and businesses to tell consumers.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, according to this new business ideas by analyzing the changingconsumer behavior and marketing, developing and deploying talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Investigate an issue or development related to consumer behavior, to analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Odabaşı, Y. (2002).  Tüketici Davranışı, İstanbul: Mediacat Kitapları.

	SUPPORTIVE RESOURCES
	3.  Odabaşı, Y. (2001).  Tüketim Kültürü, İstanbul:  Sistem Yayıncılık.

4.  Douglas M. ve Isherwood B. (1999). Tüketimin Antropolojisi, Ankara: Dost Kitabevi

5.  Zaltman, G. (2003). Tüketici Nasıl Düşünür, İstanbul: Mediacat Kitapları.

6.  Solomon, M. R. (2003). Tüketici Krallığının Fethi, İstanbul: Mediacat Kitapları.

7.  Cialdini R.B. (2001). İknanın Psikolojisi, İstanbul: Mediacat Kitapları.

8.  Packard, V. (2006). Çaktırmadan İkna, İstanbul: Mediacat Kitapları.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Consumer and client

	2
	Consumer and client

	3
	Consumer purchasing decision process

	4
	Consumer behavior models

	5
	Consumer behavior models

	6
	Social factors influencing consumer behavior

	7
	Midterm exam

	8
	Psychological factors

	9
	Psychological factors

	10
	Personal factors

	11
	Personal factors

	12
	Attitudes and habits

	13
	Attitudes and habits

	14
	Case study analysis

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	X 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	 
	X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	 

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof.  Dr. Ömer TORLAK

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511201033
	COURSE NAME
	Relationship Marketing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1.
	3 
	 
	 
	 3
	 6
	CORE ( )  ELECTIVE (   )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	1 
	  20

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Based on relationship marketing, relational marketing, target market selection andpositioning, relationship marketing strategy, relationship marketing applications,customer relationship management, case studies, relational marketing control.

	COURSE OBJECTIVES
	Marketing and relationship marketing paradigm to explain change.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Business and marketing specialist areas of work, project or a project that could act to carry out, facing relationship marketing practices for developing and deploying new business ideas and marketing talent and skill to be able to analyze the interaction ofother areas.

	COURSE OUTCOMES
	Researching a topic related to marketing or the development of relational, analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. This competencehas been applied universally, and with local ethical and cultural values ​​and learn how environmentally conscious will be provided.

	TEXTBOOK(S)
	 Selvi, M. (2000).  İlişkisel Pazarlama, Ankara:  Detay Yayıncılık.

	SUPPORTIVE RESOURCES
	1.  Şahin, A. (2004). Müşteri Odaklı Pazarlama Yöntemleri, İstanbul: Beta Yayınları.

2.  Varinli, İ. (2006). Pazarlamada Yeni Yaklaşımlar, Ankara: Detay Yayıncılık.

3.  Bruhn, M. (2003). Relationship Marketing, London: Pearson

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 The basic concepts of relationship marketing

	2
	 Customer relationship in terms of customer and company

	3
	 The customer lifecycle

	4
	 Market orientation

	5
	 Relational marketing, target market selection and positioning

	6
	 Relationship marketing strategy

	7
	 Midterm exam

	8
	 Customer acquisition, customer retention, customer re-acquisition

	9
	 Customer value

	10
	 And the upper cross-selling

	11
	 Relationship marketing application

	12
	 Customer relationship management

	13
	 Case studies

	14
	 Control of the relationship marketing

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	 X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 X
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	 X
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	 X
	 

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	 X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	 
	X
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	 X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Dr. B. Zafer Erdoğan  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511201052
	COURSE NAME
	 Marketing and Society




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1.
	 3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 1
	20

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Social welfare and marketing, social marketing, concept development, marketing, socialresponsibility and social marketing efforts, developing social marketing campaigns, the effectiveness of social marketing campaigns.

	COURSE OBJECTIVES
	Social marketing and social responsibility of business is to tell what that means.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Marketing applications of social consciousness to act after your best interests to gaincompetence.

	COURSE OUTCOMES
	 Marketing and community development related to the issue or explore, analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. This competencehas been applied universally, and with local ethical and cultural values andçıkılabileceğinin learn how environmentally conscious will be provided.

	TEXTBOOK(S)
	Özdoğan, F.B. , ve Eser, Z. (2006). Sosyal Pazarlama, Ankara: Siyasal Kitabevi..

	SUPPORTIVE RESOURCES
	1.  Kotler, P., Roberto, N., ve Lee, N.R. (2002). Social Marketing: Improving the Quality of Life, London: SAGE 

2. Andreasen A.R. (2005).  Social Marketing in the 21st Century, London: SAGE

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Social welfare and marketing

	2
	Social welfare and marketing

	3
	Development of social marketing approach

	4
	Development of social marketing approach

	5
	Social responsibility in marketing

	6
	Social responsibility in marketing

	7
	 Midterm exam

	8
	Social marketing efforts

	9
	Social marketing efforts

	10
	Development of social marketing campaigns

	11
	Development of social marketing campaigns

	12
	Implementation of social marketing campaigns

	13
	Implementation of social marketing campaigns

	14
	 Effectiveness of social marketing campaigns

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	X 
	
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 
	X

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	 
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Dr. Ömer TORLAK

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511201053
	COURSE NAME
	Culture and Marketing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1.
	3 
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 1
	20

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Cultural marketing relationship, different cultures, marketing strategies, the importance ofcultural factors, social culture and marketing, organizational culture and marketing.

	COURSE OBJECTIVES
	 Examine the relationship between marketing and culture.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessapplications and marketing talent and skill to analyze and taking into consideration cultural differences.

	COURSE OUTCOMES
	Culture and development related to marketing or researching a topic, analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. This competencehas been applied universally, and with local ethical and cultural values and learn how environmentally conscious will be provided.

	TEXTBOOK(S)
	 Odabaşı, Y. (2001).  Tüketim Kültürü, İstanbul:  Sistem Yayıncılık.

	SUPPORTIVE RESOURCES
	1.  Odabaşı, Y. (2002). Tüketici Davranışı, İstanbul: Mediacat Kitapları

2. .Douglas, M. ve Isherwood, B. (1999). Tüketimin Antropolojisi, Ankara: Dost Kitabevi

3. Arnould, E.J., Price, L., ve Zinkhan, G.M. (2003). Consumers, NewYork: McGraw-Hill/Irwin

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Cultural marketing relationship

	2
	 Cultural marketing relationship

	3
	 Marketing in different cultures

	4
	 Marketing in different cultures

	5
	 Marketing in different cultures

	6
	 Marketing strategies of importance to the cultural factors

	7
	 Midterm exam

	8
	 Marketing strategies of importance to the cultural factors

	9
	 Marketing strategies of importance to the cultural factors

	10
	 Social culture and marketing

	11
	 Social culture and marketing

	12
	 Social culture and marketing

	13
	 Organizational culture and marketing

	14
	 Organizational culture and marketing

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 X
	 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 X
	
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 
	X 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	 X
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X 
	 

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	 X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	 
	X
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	 X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X 
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :   Yrd. Doç. Dr. Müjdat ÖZMEN

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Autumn


	COURSE CODE
	 511201034
	COURSE NAME
	 Industrial Marketing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 3.
	 3
	 
	 
	3 
	 6
	CORE ( )  ELECTIVE (   )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 1
	 20 

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Market for industrial products, industrial, consumer behavior and purchasing, industry,product, market segmentation and market access, product decisions in industrial markets and new product development, industrial marketing 4 P (product, price, distribution and promotion), marketing of industrial product applications in Turkey.

	COURSE OBJECTIVES
	 How to manage of logistics and how it is to tell the importance of marketing.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Researching a topic related to marketing, or industrial development, to analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing.  To the implementation of these competencies, with global and local ethical and cultural values of having to learn how environmental awareness will be provided.

	TEXTBOOK(S)
	 Özdemir, Şuayip. (2006). Endüstriyel Ürün Pazarlaması: Analitik bir Yaklaşım, Ankara, Seçkin yayıncılık.

	SUPPORTIVE RESOURCES
	 Anderson, J.C. ve Narus, J.A (1999). Business Market Management: Understanding, Creating and Delivering Value, Upper Sadlle River, NJ: Prentice Hall.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Market for industrial products

	2
	 The behavior of industrial and consumer

	3
	 Industrial purchasing

	4
	 Industrial product, market segmentation

	5
	 Industrial market access

	6
	 Product decisions in industrial markets

	7
	 Midterm exam

	8
	 Barriers to market entry in industrial markets

	9
	Product performance in industrial

	10
	Industrial new product development

	11
	Industrial markets, price

	12
	Industrial markets and distribution

	13
	Promotion in industrial markets

	14
	Industrial product marketing applications in Turkey

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	X 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X 
	 

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	 X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	 
	
	 X

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	 X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :   Doç. Dr. Şuayıp Özdemir

Signature: 
 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511201031
	COURSE NAME
	 Retailing




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 3.
	 3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	1 
	20

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Retailer institutions, retail site selection, retail marketing mix, interior and exterior design, category management.

	COURSE OBJECTIVES
	 Retailing aims to inform students about its place in the marketing channel.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	 Researching a topic related to the development of Retail, or, to analyze and interpret,develop and carry out the project in a related field with expertise to teach the competencyto provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values ​​of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Levy, M., ve Weitz, B.A. (2006). Retailing Management, NewYork: McGraw-Hill/Irwin.

	SUPPORTIVE RESOURCES
	4.  Dunne, P.M., ve Lusch, R.F. (2007). Retailing, NewYork: South-Western College Pub.

5. Sosyal, S. (2002). Mağazacılık, İstanbul: Remzi Kitabevi.

6. Underhill, P. (2001). İnsanlar Neden Alışveriş Yapar, İstanbul: Sabah Kitapları.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Retailer institutions 

	2
	Retailer institutions 

	3
	Site selection of Retail

	4
	Site selection of Retail

	5
	Retail marketing mix

	6
	Retail marketing mix

	7
	 Midterm exam

	8
	Retail marketing mix

	9
	Retail marketing mix

	10
	Interior and exterior design

	11
	Interior and exterior design

	12
	Interior and exterior design

	13
	Category management

	14
	Category management

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	X
	
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	
	X

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	 
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511201038
	COURSE NAME
	 Marketing Ethics




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	3. 
	3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 1
	 20 

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	50 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Marketing with the critics, the theory of marketing ethics, marketing ethics models,marketing ethics issues, control of marketing ethics, marketing ethics training.

	COURSE OBJECTIVES
	Discussion of the moral aspects of marketing for both businesses and consumers.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Marketing applications take account of ethical principles that provide the level of consciousness.

	COURSE OUTCOMES
	Investigate an issue or development related to Marketing Ethics, analyze and interpret,develop and carry out the project in a related field with expertise to teach the competencyto provide original contributions to the field of marketing. To the implementation of  these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Torlak, Ö. (2006). Pazarlama Ahlakı. İstanbul: Beta.

	SUPPORTIVE RESOURCES
	1.  Özdoğan, F.B. (2007). Pazarlamada Tüketim ve Tüketici Ahlakı. Ankara: Siyasal Kitabevi.

2. Patrick, M. ve Laczniak, G. (2006). Marketing Ethics: Cases and Readings. NewYork: Prentice Hall.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Criticism of Marketing

	2
	 Criticism of Marketing

	3
	 The theory of marketing ethics

	4
	 The theory of marketing ethics

	5
	 Marketing ethics models

	6
	 Marketing ethics models

	7
	 Midterm exam

	8
	 Marketing ethics issues

	9
	 Marketing ethics issues

	10
	 Marketing ethics audit

	11
	 Marketing ethics audit

	12
	 Marketing ethics training

	13
	 Consumer ethics

	14
	 Consumer ethics

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	X 
	
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	X 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	X
	
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	 
	X 

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	X
	
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	 

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Dr. Ömer TORLAK

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511201037
	COURSE NAME
	 Marketing Logistics




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 3.
	 3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Physical distribution, marketing, external and internal logistics, marketing, logistics,logistics outsourcing, logistics, efficacy and quality.

	COURSE OBJECTIVES
	 Discussion of the importance of marketing and management of logistics.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Investigate an issue or development related to Marketing Logistics, analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Keskin, M.H. (2006).  Lojistik Tedarik Zinciri Yönetimi, İstanbul:  Nobel.

	SUPPORTIVE RESOURCES
	9. Christopher, M., ve Peck, H. (2003). Marketing Logistics, London: Butterworth –Heinemann

10. Baki, B. (2004). Lojistik Yönetimi ve Lojistik Sektör Analizi, Trabzon: Volkan Matbaacılık.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Physical distribution

	2
	 Physical distribution

	3
	 Marketing the external and internal logistics

	4
	 Marketing the external and internal logistics

	5
	 Marketing logistics

	6
	 Marketing logistics

	7
	 Midterm exam

	8
	 Marketing logistics

	9
	 Outsourcing in Logistic

	10
	Outsourcing in Logistic

	11
	Outsourcing in Logistic

	12
	 Logistics efficiency and quality

	13
	 Logistics efficiency and quality

	14
	 Logistics efficiency and quality

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	X 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	 
	X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	 

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Yrd. Doç. Dr. Müjdat ÖZMEN

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511201041
	COURSE NAME
	Trademark (Brand) Law


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 3
	 3
	 
	 
	3 
	 6
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	1 
	 30 

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	40 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	According to Decree Law No. 556 on the Protection of Marks examines the basic principles of trademark law. Doctrines of unfair competition are discussed in this context.Brands with the relationship between industrial property rights such as patents and trade names are discussed and disputes.

	COURSE OBJECTIVES
	Trademark law, and provide detailed information to grasp the important aspects. International rights, may be registered in the European Union and national level to investigate how. The scope of rights to consider the impact and implementation ofinternational politics. To investigate how the rights can be violated.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Business and marketing ideas to carry out legal issues that require expertise andknowledge and competence to carry out particularly easily to give the trademark registration process.

	COURSE OUTCOMES
	Investigate an issue or development related to the Trademark Law, analyze and interpret,develop and carry out the project in a related field with expertise to teach the competencyto provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values ​​of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Aslan, Kaya, Marka Hukuku, İstanbul, 2006.

	SUPPORTIVE RESOURCES
	1.  Yasaman, Hamdi, Marka Hukuku İle İlgili Makaleler, Hukuki Mütalaalar, Bilirkişi Raporları III, İstanbul, 2008.

2.  Yılmaz, Lerzan. Marka Olabilecek İşaretler ve Mutlak Tescil Engelleri, İstanbul, 2008.

3. Arkan, Sabih, Marka Hukuku, C. I, Ankara, 1997.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	The basic concepts of Trademark Law

	2
	 İnstitute of Patent

	3
	 Turkish Patent Institute, The Institute's organs and units

	4
	 Trademark rights

	5
	 Brands phases

	6
	 Red reasons waived

	7
	 Midterm exam

	8
	 Loss of trademark rights

	9
	 Invalidity proceedings

	10
	 Trademark rights termination without a court order

	11
	 Trademark infringement lawsuits

	12
	 Lawsuits arising from unfair competition

	13
	 Faced with unfair competition, they can request the court to

	14
	 Crimes of unfair competition

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	 
	X

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 X
	
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 
	X 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	 X
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	 
	 X

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	X 

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	X 
	
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X 
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	X 
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Dr. Ömer Adil ATASOY

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall / Spring


	COURSE CODE
	 511201043
	COURSE NAME
	Marketing Studies (Term Project)


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 3. and 4.
	 
	 2
	 
	0 
	3
	CORE (X )  ELECTIVE ( )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Determination of the area, working in the field of literature, resources, analysis, research problem / issue identification, literature review on the research problem, and the importance of the research objectives, research assumptions, identify and describe the concepts, research to determine the type and method, the preparation of the datacollection instrument, implementation of data collection instrument and data collection, data processing, data analysis, taking the findings, interpretation of results, making report of research

	COURSE OBJECTIVES
	Researched and solved a significant problem / situation / event in a planned way in the possibility to analyze scientific research format, analysis, numerical analysis techniquesused in making the right selection, data analysis and computer solutions for the computerto obtain the transfer of data, and interpreted to provide the scientific evaluation of the results.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Investigate an issue or development related to Marketing Research, analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	Each student is determined by the categories of interest related to the subject and written in any broadcast, the whole of the published scientific studies.

	SUPPORTIVE RESOURCES
	 

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Determination of the workspace

	2
	 Working in the field of literature

	3
	 Examination of the sources

	4
	 Research problem / issue identification and literature review on the research problem

	5
	 And determining the goals and assumptions of the importance of the research study,identify and describe the concepts of research study

	6
	 Research to determine the type and method of sample selection and the universe

	7
	 Midterm exam

	8
	 Vehicle selection and data analysis methods to be used to collect data and numerical analysis methods and techniques used to determine

	9
	 Preparation of research proposal and research framework, the preparation of the content

	10
	 Preparation and implementation of data collection instrument and data collection of the data collection instrument

	11
	 Data processing and data analysis

	12
	 Identification and quantitative analysis of the data analysis technique used in the implementation of the program package

	13
	 Taking the findings and interpretation of results

	14
	 Making report of research

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	X 
	 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	X
	 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	X  
	
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	X
	 
	

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	
	X

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	 

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date:


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511311900
	COURSE NAME
	Specialty Fıeld Course


	SEMESTER 
	WEEKLY COURSE HOURS
	

	
	Theoretical
	Practice
	Laboratory
	Credits
	ECTS
	COURSE TYPE
	LANGUAGE

	2 
	 3
	0 
	0 
	3
	5
	CORE ( )  ELECTIVE ( x  )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Core Professional
	Proficiency/Field
	Human, Communication, and Management Skills
	Transmissible Skills

	
	x
	 
	
	

	ASSESSMENT CRITERIAS

	TERM TIME
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	40

	
	II. Mid-Term
	 
	

	
	Quiz
	
	 

	
	Homework
	 
	

	
	Project
	 
	

	
	Report
	
	

	
	Other (………)
	 
	

	FINAL EXAM
	
	 1
	60

	PROPOSED PREREQUISITE(S) (IF ANY)
	

	COURSE CONTENT
	•
This course is based on students’ independent study. 

•
Students should  first decide a research topic upon recommendation of thesis advicer and each week students should report their research progress and get advise from their adviser.

•
After getting the necessary suggestion and changes from the adviser, they should prepare their research proposals including aim, objective, content and referenses on or before the midterm exam day.

	COURSE OBJECTIVES
	The objectives of this course are to make students become familiar with independent studies, to lead them to undertake a relavent topic to analysize further, and to make them acquire the necessary skills to interpret the results and drive conclusions.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	

	COURSE OUTCOMES
	

	TEXTBOOK(S)
	There is no textbook for this course. However, depending upon the research topic, students are generally directed to relevent resources.

	SUPPORTIVE SOURCES
	

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Determining Subject of Project

	2
	Determining Subject of Project (2)

	3
	Determining Subject of Project (3)

	4
	Determining Subject of Project (4)

	5
	Preparation of Draft Content 

	6
	Control of  Draft Content

	7
	Mid-term Exam

	8
	Preparation of Project Parts

	9
	Preparation of Project Parts (2)

	10
	Preparation of Project Parts (3)

	11
	Preparation of Project Parts (4)

	12
	Preparation of Project Parts (5)

	13
	Control of Project Parts

	14
	Control of Project Parts (2)

	15,16
	Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the wealth of knowledge about financial matters, as to comprehend the relationship between theory and practice.
	 x
	 
	

	2
	Be able to interpret and establish cause-effect relationship between financial and economic events by using the have acquired information related to the field.
	x 
	
	

	3
	To  understand the importance of ethics in science and professional responsibility in own research related to the field
	x
	 
	 

	4
	Be able to evaluate with a critical assess, the economic aspect of the public sector, public fiscal management and the functioning of public budget, in light of current developments
	 x 
	 
	 

	5
	Be able to analyze the operation of tax systems and interpret by making a comparison of different systems, using own theoretical and legal information related to the process of taxation.
	x
	 
	 

	6
	Be able to develop to solutions of international financial problems, determine the interaction in economic life of the public sector in the process of globalization.
	
	x
	 

	7
	Be able to analyze issues related to his field by using numerical methods, and evaluate the reflections of practice.
	 
	x
	 

	8
	Be able to work at a phase scientific publication, discussing in-depth

a problem related to financial issues working with group or individual
	 x
	 
	

	9
	Be able to research the literature a topic related to field after attaining sources of information, and gain skills for working  independent.
	x
	 
	

	10
	Be an example for society with line the requirements of social life gained knowledge, skills and behaviors
	
	 
	 x

	11
	Acquiring own information, not only  in the public sector  but also private sector management, may be employed auditing, accounting, finance and like  this  various fields
	 
	 
	 x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring


	COURSE CODE
	 511202071
	COURSE NAME
	Integrated Marketing Communications Management


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2.
	 3
	 
	 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	1 
	  20

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	The basic concepts of integrated marketing communication, integrated marketingcommunications planning, implementation and auditing processes, integrated marketing communications mix elements, the process of advertising and advertising, public relations and public relations process, the process of sales promotion and sales promotion, personal selling and personal selling process, integrated marketing relations between institutions and intermediaries in communication with the companies.

	COURSE OBJECTIVES
	Explain the basic concepts of integrated marketing communication.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Integrated Marketing Communications Management, or related to the development of a subject to search, analyze and interpret, develop and carry out the project in a related field with expertise to teach the competency to provide original contributions to the fieldof marketing. Competencies to the implementation of this universal and the local ethical and culturalvalues of being environmentally conscious and learning will be provided .

	TEXTBOOK(S)
	Odabaşı, Y. ve Oyman, M., (2003).  Pazarlama İletişimi Yönetimi, İstanbul:  Mediacat.

	SUPPORTIVE RESOURCES
	Erdem, A. (2006). Tüketici Odaklı Bütünleşik Pazarlama İletişimi, İstanbul: Nobel

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 The basic concepts of marketing communications

	2
	 Integrated marketing communication planning, implementation and auditing processes

	3
	 Integrated marketing communication mix elements

	4
	The process of advertising and advertising

	5
	The process of public relations and public relations

	6
	Sales promotion and sales promotion process

	7
	 Midterm exam

	8
	 Personal selling and personal selling process

	9
	 Brand management and brand positioning

	10
	 Sponsorship

	11
	 Inter-company relationships with institutions and intermediaries in the marketing communication

	12
	The organization of integrated marketing communications activities

	13
	 Other elements of integrated marketing communications

	14
	 Integrated marketing communication and ethics

	15,16
	 Final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	 X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	X 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	X
	 
	 

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	X
	 

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	 
	X
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X 
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	X 
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X 
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Dr. B.  Zafer Erdoğan

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring


	COURSE CODE
	 511202075
	COURSE NAME
	 Technology and Innovation Management in 

Marketing 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2.
	 3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 1
	20

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Analysis of the factors associated with the planning stage of new product market, the adoption and diffusion of innovations in consumer behavior analysis, presentation of new products, market management, social media analysis tools, and customer relations.

	COURSE OBJECTIVES
	Management of new products to the market in the development of presentation and to develop the skills and perspective. In addition, technological applications is the analysis of marketing strategies and marketing elements.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, talent and skill to practical use of new technologies.

	COURSE OUTCOMES
	Technology and Innovation Management in Marketing or related to the development of a subject to search, analyze and interpret, develop and carry out the project in a related field with expertise to teach the competency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values ​​of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Paul, T. (2002). Innovation Management and New Product Development, Pearson Education. UK.

	SUPPORTIVE RESOURCES
	11.  Rogers, E. (1995) Diffusion of Innovation, The free Press. NY. USA.

12. Tidd, J., John, B. ve Keith, P. (2005). Managing Innovation, John Wiley & Sons. UK.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	The role of the customer's new product planning process

	2
	The role of the customer's new product planning process

	3
	Development of market orientation and innovation strategy

	4
	Development of market orientation and innovation strategy

	5
	Forecasting the adoption and diffusion of innovations

	6
	Forecasting the adoption and diffusion of innovations

	7
	 Midterm exam

	8
	Presentation of new products to market

	9
	Presentation of new products to market

	10
	Technology, Internet and assess the relationship between marketing

	11
	Technology, Internet and assess the relationship between marketing

	12
	Customer relations and social media marketing techniques, such as the implementation of different technological

	13
	Customer relations and social media marketing techniques, such as the implementation of different technological

	14
	Customer relations and social media marketing techniques, such as the implementation of different technological

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 X
	
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	X
	

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	X
	

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	
	X

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	 
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring


	COURSE CODE
	 511202058
	COURSE NAME
	 Marketing Management Seminar (Seminar)


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2.
	 3
	 
	 
	0
	5 
	CORE (X )  ELECTIVE ()
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Choosing the seminar topics, seminar topics for the creation of literature, review of the literature, seminars, study the creation of content, writing seminar work, seminar workdone öndeğerlemesinin, seminar presentation of work.

	COURSE OBJECTIVES
	 Student in management literature and current research topics in areas of basic researchand what can be done in these areas is intended to prepare to run a seminar to learn andparallel.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Investigate an issue or development related to Marketing Management, to analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	Reach and benefit the library literature databases in the field of marketing management.

	SUPPORTIVE RESOURCES
	

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Seminar topics selected

	2
	The creation of Seminar topics in literature, 

	3
	The creation of Seminar topics in literature, 

	4
	Review of the literature

	5
	Review of the literature

	6
	 Content creation work Seminars

	7
	 Midterm exam

	8
	 Content creation work Seminars

	9
	Writing Seminar work

	10
	Writing Seminar work

	11
	Pre-valuation of work done Seminar

	12
	Pre-valuation of work done Seminar

	13
	Seminar presentation of studies

	14
	Seminar presentation of studies

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	X
	 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	X  
	
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	 X
	

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	 

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 
	X

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511202073
	COURSE NAME
	Marketing Strategies




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	2
	3
	
	
	3
	6
	CORE ()  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	TransferableSkills

	
	
	X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	40

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	
	

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	60

	PREREQUISITE(S) (IF ANY)
	

	COURSE CONTENT
	Entry strategy, and successful corporate, business and relationship marketing strategy, opportunity analysis, detection of attractive markets, industry analysis and competitive advantage, market opportunities, measurement, differentiation and positioning, marketing strategies for new markets, developing, marketing strategies for mature markets, the new economy marketing strategies, marketing strategies, planning and organization, marketing performance measurement.

	COURSE OBJECTIVES
	To gain insight about developing and changing market conditions, and effective marketing strategies.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Acquisition of the ability to carry out a project or task related to marketing strategies in the fields that require business and marketing expertise, create practical ideas for developing businesses, analyze the interaction of marketing with other fields.

	COURSE OUTCOMES
	To be able to investigate an issue or development related to Marketing Strategies, analyze,  interpret, develop and carry out a project in a related field with expertise, gain the competency to provide original contributions to the field of marketing.  While implementing these competencies, global and local ethical and cultural values will be considered.

	TEXTBOOK(S)
	Walker, O.W., Harper B., ve Jean-Cloude, L. (2003). Marketing Strategy, McGraw-Hill. USA.

	SUPPORTIVE RESOURCES
	13. Tvede, L. veOhnemus, P. (2001).  Marketing Strategies for the New Economy,  John Wiley & Sons. UK.

14. Ferrell, O. C. ve Hartline, M. (2004). Marketing Strategy, South-Western College. UK.

	EQUIPMENTS REQUIRED
	

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Introduction to strategy

	2
	Introduction to strategy

	3
	Successful corporate, business and relationship marketing strategy

	4
	Successful corporate, business and relationship marketing strategy

	5
	Determination of Attractive Markets

	6
	Industrial analysis and competitive advantage

	7
	Midterm exam

	8
	Measurement of market opportunities

	9
	Differentiation and positioning

	10
	Marketing strategies for new markets

	11
	Developing, marketing strategies for mature markets

	12
	Marketing strategies for the new economy

	13
	Marketing strategy: planning and organizing

	14
	Marketing performance measurement

	15,16
	Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	X 
	
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and has a knack for making suggestions.
	
	
	X

	4
	Responsibilityfor matters requiring expertise related to marketing allows you to get anywork, regardless of ability to perform and give the project.
	
	X 
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	X

	7
	Marketing applications, marketing, work organization and society to act accordance with ethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	

	8
	Originality and competence will have to contribute to studies on marketing.
	
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few.3:Many.


Instructor Name: Assist.Prof.Dr. Nurdan SEVİM

Signature: 


Date:

ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511202074
	COURSE NAME
	Quantitative Research in Marketing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	2
	3
	
	
	3
	6
	CORE ()  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	TransferableSkills

	
	
	X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	30

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	20

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	50

	PREREQUISITE(S) (IF ANY)
	

	COURSE CONTENT
	The importance of marketing research, marketing research issues, population and sampling, measurement and scaling in marketing research, data collection methods and tools, quantitative analysis techniques.

	COURSE OBJECTIVES
	To explain the basic concepts of marketing research.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	To be able to collect data and employ quantitative analyses in the fields that require business and marketing expertise.

	COURSE OUTCOMES
	To be able to investigate an issue or development related to Quantitative Research, analyze,  interpret, develop and carry out a project in a related field with expertise, gain the competency to provide original contributions to the field of marketing.  While implementing these competencies, global and local ethical and cultural values will be considered.

	TEXTBOOK(S)
	Nakip, M. (2004). Pazarlama AraştırmalarınaGiriş (SPSS Destekli), Ankara: SeçkinYayıncılık

	SUPPORTIVE RESOURCES
	1. Yükselen, C. (2003). Pazarlama Araştırmaları, Ankara: DetayYayıncılık.

15. Kurtuluş, K. (2004). Pazarlama Araştırmaları,İstanbul: LiteratürYayıncılık.

	EQUIPMENTS REQUIRED
	


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	The importance of marketing research

	2
	Marketing research topics

	3
	Marketing research topics

	4
	Marketing research topics

	5
	Population and sampling

	6
	Sampling

	7
	Midterm exam

	8
	Marketing research, measurement and scaling

	9
	Marketing research, measurement and scaling

	10
	Marketing research, measurement and scaling

	11
	Data collection methods and tools

	12
	Data collection methods and tools

	13
	Quantitative analysis techniques.

	14
	Quantitative analysis techniques.

	15,16
	Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and has a knack for making suggestions.
	X
	
	

	4
	Responsibility for matters requiring expertise related to marketing allows you to get anywork, regardless of ability to perform and give the project.
	
	X 
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	X
	
	

	7
	Marketing applications, marketing, work organization and society to act accordance with ethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	
	X

	8
	Originalityand competence will have to contribute to studies on marketing.
	
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few.3:Many.


Instructor Name: Assist.Prof.Dr. Müjdat ÖZMEN

Signature: 


Date:


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511202062
	COURSE NAME
	Case Studies in Marketing 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	2
	3
	
	
	3
	6
	CORE ()  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	TransferableSkills

	
	
	X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	30

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	20

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	50

	PREREQUISITE(S) (IF ANY)
	

	COURSE CONTENT
	The use of case technique in marketing, the valuation of case and solutions related to marketing strategies.

	COURSE OBJECTIVES
	To be able to solve marketing problems through case study technique.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Acquisition of the ability to carry out a project or task related to marketing cases in the fields that require business and marketing expertise, create practical ideas for developing businesses, analyze the interaction of marketing with other fields.

	COURSE OUTCOMES
	To be able to investigate an issue or development related to Case Studies, analyze,  interpret, develop and carry out a project in a related field with expertise, gain the competency to provide original contributions to the field of marketing.  While implementing these competencies, global and local ethical and cultural values will be considered.

	TEXTBOOK(S)
	Thompson, Donald N. (2006). Türkiye’deki Pazarlama Vak’aları: ZorluklarveFırsatlar, Ankara:  GaziKitabevi.

	SUPPORTIVE RESOURCES
	1. Kaya, İ. (2003). Vak’alarla Pazarlama Yönetimi,İstanbul: İÜ. İşletmeFakültesiYayınları.

2. Urban, Glen L. ve Steven H. Star. (1991). Advanced Marketing Strategy, New Jersey: Prentice-Hall Inc..

	EQUIPMENTS REQUIRED
	


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Using the technique of case studies in marketing field.

	2
	Using the technique of case studies in marketing field.

	3
	Using discussions to solve problems.

	4
	Using discussions to solve problems. 

	5
	Using case solutions for the creation of strategy and tactics

	6
	Using case solutions for the creation of strategy and tactics

	7
	Midterm exam

	8
	Valuations of marketing strategies and solutions related to the case

	9
	Valuations of marketing strategies and solutions related to the case

	10
	Valuations of marketing strategies and solutions related to the case

	11
	Valuations of marketing strategies and solutions related to the case

	12
	Valuations of marketing strategies and solutions related to the case

	13
	Valuations of marketing strategies and solutions related to the case

	14
	Valuations of marketing strategies and solutions related to the case

	15,16
	Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology,  provides the ability of interacting with other disciplines such as economics.
	
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and has a knack for making suggestions.
	X
	
	

	4
	Responsibility for matters requiring expertise related to marketing allows you to get anywork, regardless of ability to perform and give the project.
	
	X
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	X

	7
	Marketing applications, marketing, work organization and society to act accordance with ethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	

	8
	Originality and competence will have to contribute to studies on marketing.
	
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 X
	

	10
	Owned businessand marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few.3:Many.


Instructor Name:Prof. Dr. Ömer TORLAK

Signature: 


Date:

ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall / Spring


	COURSE CODE
	 511202065
	COURSE NAME
	 Consumer Studies (Term Project)




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 3. and 4.
	 
	 2
	 
	3 
	0 
	CORE ( X)  ELECTIVE ( )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Determination of the area, working in the field of literature, resources, analysis, research problem / issue identification, literature review on the research problem, and the importance of the research objectives, research assumptions, identify and describe the concepts, research to determine the type and method of sampling universe, and vehicle selection method for collection of data, data analysis methods and techniques used to determine the numerical analysis, preparation ofresearch proposal, research framework, content preparation, preparation of data collection instrument implementation of data collection instrument and data collection, data processing, data analysis, analysis of the data packet to be used, and numerical analysis techniques to determine the implementation of the program, taking the findings, interpretation of results, making report of research..

	COURSE OBJECTIVES
	Researched and solved a significant problem / situation / event in the possibility toanalyze format in a planned way scientific research, analysis, numerical analysis techniques used in making the right selection, analysis of data and computer solutionsfor the transfer of computer data acquisition, and the interpretation of the results is to provide scientific evaluation.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Investigate an issue or development related to consumer research, analyze and interpret,develop and carry out the project in a related field with expertise to teach the competencyto provide original contributions to the field of marketing. To the implementation of thesecompetencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	Each student is determined by the categories of interest related to the subject and written in any broadcast,  the whole of the published scientific studies.

	SUPPORTIVE RESOURCES
	

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Scan to determine the source of the work area and work area

	2
	 Examination of the sources and the research problem / issue identification

	3
	 Importance on the research problem and objectives of the study to determine the sourcebrowsing and

	4
	 Assumptions of the study, identify and describe the concepts and research to determine the type and method of

	5
	 The universe, and collection of the data used in sample selection and vehicle selection method

	6
	 Determination of numerical analysis methods and techniques used to analyze the dataand preparation of research proposal

	7
	 Midterm exam

	8
	 Research framework, the preparation of the contents of the Preparation and Data Collection Tool

	9
	 Implementation and Data Collection Tool Data Collection and Data Processing

	10
	Data Analysis

	11
	Determination of Data Analysis and Numerical Analysis Method Implementation of the program package to be used

	12
	 Taking the findings

	13
	 Interpretation of Results

	14
	 Making report of research

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	X 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	X
	 
	

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	
	X

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	 

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof.  Dr. Ömer TORLAK

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall (Scientific Preparation)


	COURSE CODE
	 511201024
	COURSE NAME
	Advanced Statistics


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1.
	 3
	 
	 
	3 
	6 
	CORE ( )  ELECTIVE (   )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	60 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Descriptive statistics (mean, variability in size, symmetry and kurtosis measures,probability and probability distributions, sampling, sampling distributions, statistical estimation (point estimation, interval estimation) and the Student's distribution of small samples, statistical decision-making (hypothesis testing), the main mass average the main mass ratio hypothesis tests, the average of the population, the main mass ratiohypothesis testing, two main differences in the mean mass hypothesis tests, chi squareanalysis, simple linear regression analysis, simple linear correlation analysis, analysis of variance.

	COURSE OBJECTIVES
	The main objective of the course, descriptive and analytical statistics to demonstrate the application areas of marketing, case studies to examine the processes and results on the application of statistical techniques to interpret statistical and administrative aspects.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Business and marketing specialist areas of work to do quantitative studies, based on research studies, collect data, analyze and acquire competence to take decisions in this direction.

	COURSE OUTCOMES
	Investigate an issue or development related to Advanced Statistics, analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. 

	TEXTBOOK(S)
	  Çömlekçi, Necla (1998), Temel İstatistik, Bilim Teknik Yayınevi.

	SUPPORTIVE RESOURCES
	1.   Serper, Özer. (2000), Uygulamalı İstatistik I, Ezgi Kitabevi.
2.   Newbold, Paul, Çeviren: Ümit Şenesen,(2002).  İşletme ve İktisat İçin İstatistik, Literatür Yayıncılık.

3. Fogiel, M.  (2002). The Statistics Problem Solver, Research and Education Association.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Descriptive statistics (mean, variability measures)

	2
	 Sampling, sampling distributions

	3
	 Statistical estimation (point estimation, interval estimation)

	4
	 The distribution of small samples, and student

	5
	 Statistical decision-making (hypothesis testing)

	6
	 Symmetry and kurtosis measures

	7
	 Midterm exam

	8
	 Probability and probability distributions

	9
	 The average of the main mass, the main mass ratio hypothesis tests

	10
	 The mean differences between the two main mass hypothesis testing

	11
	 Chi Square analysis

	12
	 Simple linear regression analysis

	13
	 Simple linear correlation analysis

	14
	 Analysis of Variance

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	 X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	 X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 X
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	 
	X 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	 
	 X

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	X
	
	 

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	 
	
	X 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	 
	X

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	 
	X

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens
	
	X 
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :   : Doç. Dr. Nuray Girginer

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall term


	COURSE CODE
	 511201028
	COURSE NAME
	 Management and Organization in Business




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	3 
	 3
	 
	 
	3 
	 5
	CORE (* )  ELECTIVE (  )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	40 

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	60 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Course content: Introduction to business management, management, administration, the historical development of business management: classical management approaches, the neoclassical approach to management, modern management approaches;  management functions: planning, organizing ,directing  controlling

	COURSE OBJECTIVES
	 The purpose of this course is to examine main business management concepts, theories , practices and  reach

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Candidates those are capable to study and work within the projects which require expertise about management and organization to develop and mount new applicable ideas to called projects and to bring in the skill of analyzing the interactions between management and organization and other relevant areas.

	COURSE OUTCOMES
	1. Knowing  about the concepts of management and administration

2. Knowledge of the history of business management.

3. Knowing the function of planning.

4. Understanding the function of organizing.

5. Knowing the function of directing.

6. Understanding the function of coordination.

7. Knowing the function of supervision.

	TEXTBOOK(S)
	      1.Özalp, İ. (2005).  İşletme Yönetimi.  Eskişehir:  Birlik Ofset

	SUPPORTIVE RESOURCES
	1. Ertürk, M. (2000).  İşletmelerde Yönetim ve Organizasyon. İstanbul: Beta 
2. Koçel, T. (2003).  İşletme Yöneticiliği Yönetim ve Organizasyonlarda Davranış Klasik- Modern-Çağdaş ve Güncel Yaklaşımlar. İstanbul: Beta 
3.     Efil, İ. (2002). İşletmelerde Yönetim ve Organizasyon. İstanbul: Alfa

       4.     Eren, E. (1991). Yönetim ve Organizasyon. İstanbul:    İ.Ü.İ.F.İ.İ.E.Ya.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Introduction to business management

	2
	 Management

	3
	 Administration

	4
	 The historical development of business management: overall evaluation of the classical management      approaches

	5
	 Classical management approaches: a scientific approach to management

	6
	 Classical management approaches: approach to process management and classical management approaches: approach to bureaucracy

	7
	 Mid-term

	8
	 The neoclassical approach to management

	9
	 Modern management approaches; system approach

	10
	 Modern management approaches; contingency Approach

	11
	 Management functions: Planning

	12
	 Management functions: Organizing

	13
	 Management functions: Directing

	14
	 Management functions: Coordination; Control

	15,16
	 Final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 
	X 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 
	X
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	X
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	X  
	 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 
	X 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	X
	
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	X
	 

	8
	To be able to follow changing information and communication technology
	 
	 X
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	X 
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 X
	 

	11
	To be able to manage inter-personal relationships
	
	X
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Yrd. Doç. Dr. Özlem UZUN                                              
Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall (Scientific Preparation)


	COURSE CODE
	 511201026
	COURSE NAME
	 Fundamentals of Marketing 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1.
	 2
	 
	 
	2 
	4 
	CORE (X )  ELECTIVE ( )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Changes in the marketing concept and marketing, consumer markets and consumerpurchasing behavior in the market and marketing environment, corporate and institutionalmarkets, buying behavior, market segmentation, targeting and positioning, marketingmix elements: product and services, new product development process, pricing, promotion (advertising, sales incentives and public relations), promotion (personal selling), distribution channels, direct and online integrated marketing communications.

	COURSE OBJECTIVES
	Introduce the concept of marketing and introduce basic marketing issues.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Investigate an issue or related to the development of marketing basics, to analyze and interpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Altunışık, R., Ş. Özdemir ve Ö. Torlak (2006). Modern Pazarlama,   4. Baskı. İstanbul:  Değişim Yayınları.

	SUPPORTIVE RESOURCES
	1.   Tek, Ö. B. ve E. Özgül. (2005). Modern Pazarlama İlkeleri, İzmir.

2.  Kotler, P. ve G. Armstrong  (2006). Principles of Marketing, New   Jersey: Prentice Hall.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 The concept of marketing

	2
	 Changes in marketing

	3
	 Market and marketing environment

	4
	 Consumer markets

	5
	 Consumer buying behavior

	6
	 Corporate markets

	7
	 Midterm exam

	8
	 Corporate purchasing behavior

	9
	 Market segmentation, targeting and positioning

	10
	Marketing mix elements

	11
	Products and services, new product development process

	12
	 Pricing, promotion (advertising, sales promotion and public relations)

	13
	 Promotion (personal selling), the distribution channels

	14
	 Direct and online integrated marketing communications

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	X
	 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	X 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	 
	X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	 

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Dr. Ömer TORLAK

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	 511201051

	COURSE NAME
	Strategic Management in Business


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	
	 2
	 
	 
	2 
	4 
	CORE ( X)  ELECTIVE ( )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Concepts related to strategy and strategic management, strategic management, importance and development, external environmental factors, analysis, businessanalysis, SWOT (SWOT) analysis, strategic objectives, competitive strategies, and portfolio matrices of strategic alternatives, strategic alignment and organizational design, strategic leadership, implementation and control strategies, strategic management in times of crisis.

	COURSE OBJECTIVES
	 Will stay in highly competitive environment, businesses stand to gain a strategicperspective and the students' knowledge and skills about how competitive strategieskılınmasıdır.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Strategic Management or related to the development, researching a topic, analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. This competence has been applied universally, and with local ethical and cultural values ​​and  learn how environmentally conscious will be provided.

	TEXTBOOK(S)
	 Ülgen, Hayri ve S. Kadri Mirze. (2004). İşletmelerde Stratejik Yönetim, Literatür Yayıncılık. İstanbul.

	SUPPORTIVE RESOURCES
	1.  Dinçer, Ömer. (2003). Stratejik Yönetim ve  İşletme Politikası, 6. Baskı. Beta Yayınları. İstanbul.

2. Porter, Michael. (2000). Rekabet Stratejisi, Sistem Yayıncılık. İstanbul.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Strategy and strategic management concepts related to

	2
	 Strategy and strategic management concepts related to

	3
	 The purpose of strategic management, importance and development

	4
	 Analysis of external environmental factors

	5
	 Analysis of the business

	6
	 SWOT (SWOT) analysis

	7
	 Midterm exam

	8
	 The strategic objectives

	9
	 Competitive Strategy

	10
	 Strategic alternatives and portfolio matrices

	11
	 Strategic alignment and organizational design

	12
	 Strategic leadership

	13
	 Strategies for implementation and control

	14
	 Strategic management in times of crisis

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 
	 X

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	 X
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	 
	 X

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	 X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	 
	
	 X

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	 
	X

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	X 
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X 
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :   Doç. Dr. Sıtkı ÇORBACIOĞLU

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring (Scientific Preparation)


	COURSE CODE
	 511202069
	COURSE NAME
	 Marketing Management




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2.
	 3
	 
	 
	3 
	6 
	CORE (X )  ELECTIVE ( )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	1 
	20

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Understanding of marketing management, analyzing market opportunities, developingmarket strategies, market offering, shaping and managing marketing programs anddispatching.

	COURSE OBJECTIVES
	 Strategic management approach is to tell the students. .

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Investigate an issue or development related to Marketing Management, to analyze andinterpret, develop and carry out the project in a related field with expertise to teach thecompetency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	Kotler, P., ve Keller, K.L. (2005)  Marketing Management, NewYork: Prentice Hall.

	SUPPORTIVE RESOURCES
	16. Altunışık, R., Özdemir, Ş., ve Torlak, Ö. (2006). Modern Pazarlama, Adapazarı: Değişim Yayınları

17.  Paley, N. (2006). Stratejik Pazarlama Planı Nasıl Hazırlanır, İstanbul: Mediacat.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Understanding of marketing management

	2
	Understanding of marketing management

	3
	Understanding of marketing management

	4
	Analyzing market opportunities

	5
	Analyzing market opportunities

	6
	Analyzing market opportunities

	7
	 Midterm exam

	8
	Development of market strategies

	9
	Development of market strategies

	10
	Market offerings shaping

	11
	Market offerings shaping

	12
	Managing marketing programs

	13
	Managing marketing programs

	14
	 Marketing programs, dispatching

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	X 
	
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 X
	

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	X
	

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	 
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring (Scientific Preparation)


	COURSE CODE
	 511202070
	COURSE NAME
	 Current Approaches in Marketing




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2.
	 2
	 
	 
	2 
	4 
	CORE ( X)  ELECTIVE ( )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 1
	30

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 40

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Relationship marketing, database marketing, customer relationship management,marketing, blog marketing, and other contemporary issues.

	COURSE OBJECTIVES
	 Students are explained in detail current issues in marketing.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Current Approaches in Marketing or related to the development of a topic to search,analyze and interpret, develop and carry out the project in a related field with expertise to teach the competency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Selvi, M. Selim (2007).  İlişkisel Pazarlama – Stratejiler ve Teknikler, Ankara: Detay Yayıncılık.

	SUPPORTIVE RESOURCES
	1.  Şahin, Ayşe (2004). Müşteri Odaklı Pazarlama Yöntemleri, İstanbul: Beta Yayınları.

18.  Akar, Erkan (2006). Pazarlamanın Yeni Silahı Blogla Pazarlama, İstanbul: Tiem

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Relationship marketing

	2
	Relationship marketing

	3
	Relationship marketing

	4
	Data Based Marketing

	5
	Data Based Marketing

	6
	Data Based Marketing

	7
	 Midterm exam

	8
	 Blog marketing

	9
	Customer relationship management

	10
	Customer relationship management

	11
	Customer relationship management

	12
	Other current marketing issues

	13
	Other current marketing issues

	14
	Other current marketing issues

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 X
	
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	X
	
	

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	X
	

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	X
	

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	 
	 X
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring (Scientific Preparation)


	COURSE CODE
	 511202044
	COURSE NAME
	Business Information Systems


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2.
	 2
	 
	 
	2 
	4 
	CORE ( X)  ELECTIVE ( )
	

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	The course is a course that dealt with aspects of contemporary business information systems significantly. Business information systems are considered multi-dimensional approach.

	COURSE OBJECTIVES
	Business information systems form the basis for a marketing expert with a view to interpret the acquisition of theoretical knowledge.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Information systems and related business development, researching an issue or, to analyze and interpret, develop and carry out the project in a related field with expertise to teach the competency to provide original contributions to the field of marketing. Thiscompetence has been applied universally, and with local ethical and cultural values and  learn how environmentally conscious will be provided.

	TEXTBOOK(S)
	 Laudon, K. C. ve J. P. Laudon (2006). Management Information Systems: Managing the Digital Firm, Prentice Hall. New Jersey.

	SUPPORTIVE RESOURCES
	1.  McNurlin, B. C.  ve R. H. Sprague, J. R. (2006). Information Systems Management in Practice, 7th. Ed. Prentice Hall. New Jersey.

2. Haag, S, M. Cummings ve A. Phillipos. (2007). Management Information Systems for the Information Age, 6th. Ed. McGraw-Hill Irwin. New York

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Current Management Agreement

	2
	Current Management Agreement

	3
	 Information System Infrastructure

	4
	 Wireless Technology

	5
	 E - Business and E - Commerce

	6
	 Data Management

	7
	 Midterm exam

	8
	 Supply Chain Management (SCM)

	9
	 Customer Relationship Management (CRM)

	10
	 Enterprise Resource Planning (ERP)

	11
	 Artificial Intelligence

	12
	 Decision Support Systems

	13
	 Business Information System Development

	14
	 Business Ethics and Information System Security

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	X 
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	X
	

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	X
	 
	 

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	X 
	 

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	 X
	 

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	
	X 

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	 
	X
	 

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	 X
	

	9
	Organization's stakeholders will be able to establish effective work relationships.
	
	X 
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	 X
	 

	1:Never. 2:Few. 3:Many.


Instructor Name :   Doç. Dr. Erkan ERDEMİR

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring (Scientific Preparation)


	COURSE CODE
	 511202050
	COURSE NAME
	 Management Accounting and Business Budgets 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2.
	 2
	 
	 
	2 
	4
	CORE (X )  ELECTIVE ( )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	X
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Measurement and the use of cost information for management decisions, financial accounting, cost accounting and management accounting, cost-volume-profit analysis,the use of budgets as a planning tool, pricing decisions, cost information, the use ofalternative choice decisions.

	COURSE OBJECTIVES
	 Cost information that will provide movement information for managers to obtain the most appropriate decisions and actions of business planning and control of accounting information in making decisions related to the use, collection and analysis of accounting data.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Work areas that require business and marketing expertise, to carry out the project ortask to take on a project, as practical ideas for developing and deploying new businessand marketing talent and skill to be able to analyze the interaction of other areas.

	COURSE OUTCOMES
	Management Accounting and Business development budgets or researching a topicrelated to, analyze and interpret, develop and carry out the project in a related field with expertise to teach the competency to provide original contributions to the field of marketing. To the implementation of these competencies, with global and local ethical and cultural values of being environmentally conscious learning will be provided.

	TEXTBOOK(S)
	 Sevgener, A.S. ve Hacırüstemoğlu R. (2001). Yönetim Muhasebesi, Alfa Yayınevi

	SUPPORTIVE RESOURCES
	19.  Büyükmirza, K. (2007). Maliyet ve Yönetim Muhasebesi,  Gazi Kitabevi
20.  Eldenburg L. G., Wolcott S. K. (2004). Cost Management Measuring, Monitoring and Motivating Performance, John Wiley & Sons, Inc.
21.  Edmonds T. P., Edmonds C. D., Tsay B. (2000). Fundemental Managerial Accounting Concepts, Irwin McGraw-Hill

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Measurement and the use of cost information for management decisions

	2
	Measurement and the use of cost information for management decisions

	3
	Financial accounting

	4
	Financial accounting

	5
	Cost accounting

	6
	Cost accounting

	7
	 Midterm exam

	8
	Management accounting

	9
	Management accounting

	10
	Management accounting

	11
	Cost-volume-profit analysis

	12
	 Using budgets as a planning tool

	13
	 Pricing decisions

	14
	 Alternatively, the use of cost data selection decisions

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	 
	 X
	

	2
	Marketing is related sciences behavioral sciences, sociology, anthropology, provides the ability of interacting with other disciplines such as economics.
	 
	
	X

	3
	Information about marketing as a systematic analysis, interpretation, evaluation, and hasa knack for making suggestions.
	
	 
	 X

	4
	Responsibility for matters requiring expertise related to marketing allows you to get any work, regardless of ability to perform and give the project.
	  
	 
	 X

	5
	Able to read academic texts on marketing and have knowledge of a foreign language which will be able to follow developments.
	
	
	X

	6
	Explores a topic related to marketing academic format and the findings can not be tested at the data entry and analysis uses statistical package programs.
	
	 
	 X

	7
	Marketing applications, marketing, work organization and society to act accordance withethical values​​, universal values ​​and cultural awareness and environmental protection will have to take ownership.
	
	
	 X

	8
	Originality and competence will have to contribute to studies on marketing.
	 
	
	X 

	9
	Organization's stakeholders will be able to establish effective work relationships.
	 
	X 
	

	10
	Owned business and marketing degree level qualifications, based on information obtained at the level of expertise in other areas or develops and deepens.
	
	 X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Doç. Dr. Murat KİRACI

Signature: 
 

Date: 

